«enaHue poxdaem Meumy...

A ecnu Bawa Meuyma makK cusbHa,
umo npeepawjaemcs 6 yens,
Komopoii Boi omdaeme ecezo cebs,
mo oHa HenpemMeHHO UCMOoAHUMCA.»

«Desire gives birth to a dream...
And if your dream is so strong that it turns into
a goal, which you give all of yourself, then your
dream will certainly come true.»

3ayp banazoe
Mpe3udeHm XonduHaa «alimoHO»

Zaur Balagov
President of Diamond Holding

ALL FACETS OF SUCCESS!

BCE TrPAHU YCIEXA!
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DIAMOND GROUP OF COMPANIES
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«Y MmeHAa MHO020 udeli 0a1 yayqyweHus Hu3Hu
mooeli. UmeHHO 014 UX 80N/A0WEeHUSA A
U €o30asa KomnaHuto «aliMmoHO».

OAMMOHO

rPYMNMNA KOMMAHUIA

Bce rpaHum
ycnexal!

All facets of
success!

fl popuncs B ManeHbkom cene Ha tore Poccun. B Hawen
6onbluon cemMbe 1 Obin cambiM Mnaawmm. Cembe Hebora-
TOW N HensbanoBaHHOW BnaramMu LMBUAN3aLMN, KOTOPbIMU
TaK KM4YaTcsl CerogHs XXUTeNu MeranosimcoB, Kak 6yaro He
MOHMMAaIOT, YTO OHU M JenaloT YacTo Hac cnabbiMmu, 60nb-
HbIMU 1 3aBUCUMbIMMU. 1 y4Uncs B 0ObIYHOM XOpoLLen cefb-
cKowm wkone. U cuntato, YTo MHe MoBesso, YTo A POC U BOC-
NUTbIBaNCA B XOpoLuMe BpeMeHa, Koraa ¢ CaMoro poXxaeHus
Te6Gs He MOKMAANO oLLyLleHNe POAUHbDI, TEMNOTbl, B3aUMoO-
MOHUMAHUSA N NoAAEPXKU, U XKerNaHue CTaTb YeNIOBEKOM U
MPUHOCUTb KaK MOXXHO Gorblue nosb3bl N1IoAAM BO3HUKANO
ecTecTBeHHO, CaMO COOOM.

Tonbko co3Mpasi U oTAaBas, YeNoBeK MOXeT OLuyLaTb
cebs cyacTnMBbIM. Beib aBTOPUTET U CUfla BO3HUKAIOT Y Ye-
noBekKa He Korgay Hero MHoro aeHer. Tbl ycneLueH HacTosb-
KO, HACKOJIbKO Y Te6S eCTb )KenlaHue Y BO3MOXXHOCTb MOMOYb
ApYyrum nogam.

Mpowno mMHoro netr. 1 Mbl XXMBeM cerogHs COBCEM B
Apyrom mMmupe, ¢ ApyrmMn LLEeHHOCTAMU U npuoputeTamu,
Ha KOTOpPbIX BbIPOC/O Lienoe nokoneHve. Ho mosi gertckas
MeuTa, KoTopas AAaBHO NpeBpaTunach B Lieflb MOEN XXU3HN,
He OTNyCKaeT MeHs, KpenHeT 1 He JaeT MHe nokos. Y MeHs
MHOro uaen ans yny4dlieHus XXusHu niogen. UmeHHo ansa nx
BOIJIOLLLEHUSA A U co3aan KoMnaHuio «[lanMoHA» - rnaBHoe
[leflo Moeln XU3HMW.

CerogHs Mbl — 91 1 Mo KomaHAa - co3fgaeM HOBble OpeH-
Abl, yCreluHble, KpacuBble, SMOLMOHaNbHble. Mbl y)ke MHO-
roe caenanu, YTo6bl NPUGNN3UTLCA K HaLLen Lienn — ctaTb
6e3ycnoBHbIM NUAEPOM POCCUNCKOro pbiHKA ankorons u
NPoAyKTOB MUTAHUA, HO elle Gonblue Ham npeacTout.
YBEpPEH, YTO TONbKO aMOULIMO3HbIN YeNoBEK MOXKET peLuaTbh
amMOuLMo3Hble 3aaa4un. 1 TonbKo BNOGNEHHbIN U BAOXHOB-
NeHHbIN YenoBeK MOXEeT co3aaTh NPOAYKT, CMOCOGHbIN BOC-
XUTUTb APYrUX Ntofaen, Bbi3BaTb Y HUX BO3rjlac BocTopra.

Ecnu Tbl Nio6uLLb cBOlO PoAUHY, CBOIO CEMbIO, CBOE Ao,
nopen, Kotopble eMy npeAaHbl, U NPOAYKT, KOTOPbIA CO3-
haellb, U He3bloNeMo BepuLlb B CBOW Ycnex, TO OH o6sa3a-
TenbHO NpuaerT.

Ha cTpaHMuax 3To KHUIM 1 Xo4y pacckasaTb BaM O MOeW
KomnaHum, moen KomaHpe 1 Halmx ycnexax, u noaennTbes
MeuTamu. Sl HapelCb, YTO Bbl MOBEpUTE B HAC, 3apasnTech Ha-
LWMMU NAESIMU N NoNoGMTe HaLLM GpeHAabl TaK XKe, KaK U Mbl.
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I was born in a small village in the south of Russia. I
was the youngest child in our large family. We were a
poor family, not spoiled with all the blessings of civili-
zation that are so overrated today by the inhabitants of
megacities. | think | was lucky that | grew up and was
educated during the good times, when the feelings of
the Motherland with warmth, understanding and sup-
port were with you since your very birth, and the desire
to become a man and to bring as much good as possible
to people arose naturally by itself.

A man can feel happy only when he creates and gives.
After all, the authority and power you have does not de-
pend on the sum of money you own. You are successful
as long as you have the desire and ability to help others.

Many years passed; today we live in a different world,
with different values and priorities on which a whole
generation grew up. But the daydream of my childhood,
which long ago became a goal of my life, doesn’t let me
go — it has become stronger and gives me no rest. | have
many ideas to improve people’s lives. It is to realize them
that | created the Diamond company — the main thing in
my life.

Today we — my team and | — create new brands: suc-
cessful, beautiful and emotional ones. We have already
done a lot to get closer to our goal — to become the un-
disputed leader in the Russian market of alcohol and food
— but we have to do even more. | am sure that only an
ambitious person can meet ambitious challenges. Only
passionate and inspired people can create a product that
can amaze other people and cause them to exclaim in de-
light.

If you love your Motherland, your family, your busi-
ness, the people who are devoted to it and the product
you created, then firmly believe in its success, because it
is sure to come.

In this book | want to tell you about my company and
my team, boast of our successes and share my dreams. |
hope that you believe in us, become enamoured with our
ideas and love our brands as much as we do.

3ayp banazoe
lNpe3udenm Xonouwaa «[JatimoHo»

Zaur Balagov
President of Diamond Holding

BCE 'PAHU YCINEXA!
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ALL FACETS OF SUCCESS!



O HALWWEM XONAUHIE W HALUEM BUA3HECE

ABOUT OUR GROUP AND OUR BUSINESS

OAMMOHO

TPYMMNA KOMMAHUIA

O Hawem xonguHre
N Hallem bnsHece

About our holding
and business

XONAUHT «GANMOHA» CEFOAHS - 3TO...

¢ 8 N3BeCTHbIX POCCUNCKNX OPEHAOB U 5 3aperncTpmpoBaHHbIX
TOProBbIX MapoK

e LlUunpokas gucTpmbbloTOpCcKas ceTb

¢ [lpeactaBneHHocTb 6peHpoB u CTM Gonee yem B 60 000
npeanpuaTusx Toproenu ot KanmHuHrpapa ao Kamyatkm

¢ bonee 100 BbicOKOKBaNMpULMPOBaHHbIX COTPYAHUKOB,
MHOrMe U3 KOTOPbIX MMEIOT y4eHble 3BaHUsl U CTEMNEHN
n VIBA

e Bonee 6 000 M2 cknapcknx nomeLleHun n 6onee 1000 m?2
0 UCHbIX NMoLwwaaen B COOCTBEHHOCTU

e Bonee 30 HapeXHbIX NOoCTaBWUKOB B Poccnn n 3a
py6exxom

e bonee 500 NOCTOSAHHbIX KIIMEHTOB U NapTHEPOB, BKIOYas
depepanbHbie N perMoHasnbHble ceTn

e [lo oueHKaM 3KCNepToB pbiIHKAa NPOAYKLUIO Hallero
XonauHra npoboBan Kaxabi 4-1 Xxutenb Poccum

XONAUHI «OAMMOHO» - CTPEeMUTENbHO U YyCMNewHo
pasBMBawLWascad amMOuuMO3HasE rpynna KoOMMaHUM,
nepcrneKTUBHbIN UFPOK B MHAYCTPUUN NPOAYKTOB NUTa-
HMS N Ha aNlKOroNibHOM pblIHKe.

OCHOBHbIMM HanpaefeHUsIMU peaTeslbHOCTU XonauHra ce-
rogHs sIBNSAIOTCA CO3faHMe, MPOM3BOACTBO U peanusaums

*  anKkorosibHOM NpoAyKLMn

* MNI0A0BOOBOLLHOW KOHCEpPBaLMN

* MUHepanbHOW BoAbl 1 6e3aIKOorosbHbIX HANUTKOB
TONbKO COGCTBEHHbIX 3aperucTpMpoBaHHbIX OpeHA0B U Top-
roBbIX MapoK.

MpopyKkToBbIN NopTdenb XonavHra nocTosHHO paclumpsieTcs
M paccyuTaH KaK Ha notpebuTens co cpeAHUM BOCTaTKOM, TaK
1 Ha B3bICKaTeNbHOro KNeHTa C BbICOKVUM JOXOL0M.

DIAMOND HOLDING TODAY IS...

e 8well-known Russian brands and 5 registered trademarks

e Wide distribution network

Representation of brands and private labels in more than

60,000 trade enterprises from Kaliningrad to Kamchatka

¢ More than 100 highly skilled employees, many of whom

hold academic and MBA degrees

More than 6000 m? of storage space and over 1000 m? of

office space in property

More than 30 reliable suppliers in Russia and abroad

e More than 500 loyal customers and partners, including
federal and regional networks

e According to market experts every 4th person in Russia
has tried the products of our holding company.

Diamond Holding is a rapidly and successfully developing
ambitious group of companies — a promising player in the
food industry and alcohol market.

The main activities of the holding company today are the
creation, production and sale of only our own brands and
registered trademarks:

e Alcoholic beverages

e Fruit and vegetable preservation
e Mineral water and soft drinks

The holding's product portfolio is constantly
expanding and is designed for both an average
income consumer and a discerning customer with
high income.

ALL FACETS OF SUCCESS!

BCE 'PAHU YCINEXA!




FEOrPA®OUA «xAAMMOHA»
GEOGRAPHY OF DIAMOND

CErogHAa HALWY nrpogykumio 3HAKOT N JTKOBAT Y2KE
BO BCEX 83 CYBbEKTAX POCCUNCKOW ®EQEPALINA

TODAY, OUR PRODUCTS ARE ALREADY KNOWN AND LOVED
IN ALL 83 REGIONS OF THE RUSSIAN FEDERATION
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POCCUNCKAA OEAEPAL A

[eorpagus
OJAVMMOH/

DIAMOND
logistics

Kaxxabii1 feHb COTPYAHUKM Hallero genapramMmeHTa npo-
AaX NpeoposieBaloT TbICAYM KUTOMETPOB MO BCeW CTpaHe,
ot KanuHuHrpaga ao Kamuatku, 4to6bl NnpeacTaBuTh Halum
OpeHabl, HOBUHKM, MPOBECTU Mpe3eHTauuu, pacckasatb O
HaWKX npesx, Ka4yecTBe, UHHOBALMSX U NpUBIeYb K Npo-
ABVDKEHUIO HALUMX JIIOOGUMbIX NPOAYKTOB BCe HOBbIX U HO-
BbIX AUCTPUObLIOTOPOB M MApTHEPOB.

MbI XOTUM 3apsiAUTb BCEX HALUMMU SMOLMSIMU, BAOXHO-
BUTb HalWMMK ugesamu. Mbl XOTUM, YTOGbI Ha CTOMNeE KaXkaomn
cemMbM, KOTopasi AyMaeT 0 CBOEM 3[,0POBbE, LLIEeHUT Ka4yeCcTBO
npoAykTa, MoGUT BKYCHO MOECTb U MOMNUTb, U XO4YEeT Moy~
YyaTb 3CTeTUYeckoe YAOBONbCTBME B MOBCEAHEBHOW XXU3HU,
obsi3aTenbHO GbIN NPOAYKTbI HALWUX GpeHAoB.

CeropHs Hally NMPOAYKLVIO 3HAIOT U NMOGAT yXke BO Bcex
83 cy6bektax Poccuiickon depepauuun, B ctpaHax CHT,
MoHronuu u Uspaune, u Mbl aKTUBHO ABMXEMCS AanbLue.

Every day our employees of the sales department
travel thousands of kilometers across the country, from
Kaliningrad to Kamchatka, to present our brands, new
items, give presentations, talk about our ideas, quality, and
innovation and bring more new distributors and partners to
the promotion of our favorite products.

We want to excite everyone with our emotions and
inspire them with our ideas. We want to see the products
of our brands on the table of every family that thinks about
their health, values the quality of products, loves good food
and good drinks, and wants to get aesthetic pleasure in
everyday life.

Today, our products are already known and loved in all 83
regions of the Russian Federation, CIS countries, Mongolia
and Israel, and we are actively moving forward.

BCE 'PAHU YCINEXA!
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ALL FACETS OF SUCCESS!



CTPYKTYPA XOJIANHTA

STRUCTURE OF THE HOLDING

/

NMPESNAEHT XOJNIANHTA
HOLDING PRESIDENT

\//

/
FEHEPAJIbHbIN
OUPEKTOP
GENERAL MANAGER

OAMMOHO

TPYMMA KOMMAHUIA

AENAPTAMEHT

3AKYMOK
PURCHASING
DEPARTMENT

DEMAPTAMEHT
MAPKETMHIA U PEKIAMbI
MARKETING AND
ADVERTISING DEPARTMENT

OTOAEN
BPEHOUHIA'
BRANDING
DIVISION

OTAEN
PEK/IAMbI U PR

MARKETING

AND PR DIViSIJON

R OTAEN
TPENA-MAPKETUHIA

TRADE-MARKETING
DIVISION

w

FIEI'IAPTAME}'.._IT
MPOAAX
SALES DEPARTMENT

OTAEN
NPOAAX ANIKOFons
ALCOHOL SALES
DIVISION

OTAEN NPOAAX
KOHCEPBALUU
PRESERVES SALES
'‘DIVISION

OTOEN
NPOAAX BOAbI
SOFT DRINKS SALES
DIVISION

w

DENAPTAMEHT
JIOrNCTUKN
LOGISTICS
DEPARTMENT

YNPABJIAIOWAA
KOMMAHUA
MANAGEMENT

Ctpyktypa JAVMOH[

DIAMOND
holding structure

LENAPTAMEHT

®UHAHCOB
FINANCE

DEPARTMENT

COMPANY

DEMAPTAMEHT
Mo PABOTE

C MEPCOHAJIOM

HR DEPARTMENT

AENAPTAMEHT NO
CTPATETMECKOMY
PA3BUTUIO
STRATEGIC DEVELOPMENT
DEPARTME

IOPUAVNYECKNA

DEMNAPTAMEHT
LEGAL

DEPARTMENT

DENAPTAMEHT
BE3OMACHOCTU
SECURITY
DEPARTMENT

IT AEMAPTAMEHT
IT DEPARTMENT
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TOP MANAGEMENT

TOMN-MEHEOXXMEHT
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«Mpblcnn MmaclTabHo,
HET elle mMacliTabHee...»

«Think big, no, even bigger...»

lNpe3udeHm XonouHaa «JatimoHox,
KaHouoam 3KOHOMUYeCcKUX HayK
banazos 3ayp Visamosuy
President of the Diamond Holding,
PhD Zaur Balagov

OAMMOHO

TPYNMNA KOMMNAHUA

Ton-meHegXMeHT
Top management

«[faBHOE - He HaKa3aTb,

a nobyxaaTb feicTBOBaTb.»
«The main thing - not to punish,
butencouraged to act.»

3amecmumero

2eHepasibHo20 oupekmopa
Muwypoes AHOpeti BaneHmuHosuY
Deputy General Director

Andrei Mishurov

«HaXu1Tb MHOrO AeHer -
XpPabpoCTb; COXPaHUTb UX -
MYyOpPOCTb, @ YMeJI0 pacxofoBaTb
WX — NCKYCCTBO.»

«Amass a lot of money - cour-
age; save them - the wisdom and
skill to spend-it-art.»

QuHaHcoswbIl OupeKmMop, K.3.H.
Ipeuko AHOpeli Bnadumuposuy
CFO, PhD Andrey Grechko

«Jlyywinin cnoco6
npeackasaTtb

cBoe Oyayulee — cTaTb
ero cospartenem!»

«The best way to predict
q your future - to become
its creator!»

Jupekmop
no cmpamezu4eckomy
passumuto, K.3.H.

Jlbiukosckasa UpuHa llemposHa
Director for Strategic
Development, PhD
Irina Lychkovskaya

«Hwnkorga He No3gHO YNTU N3 TONMbI:
cnenyu 3a CBoOer MeUvTon, ABUranca K Lenun.»
«Never too late to get away from the crowd:
Follow your dreams, move to the goal-»

Kommepyeckuti dupekmop
Ucaesa OkcaHa BnaoumuposHa
Commercial Director

Oksana Isaeva

—

BCE 'PAHU YCINEXA!
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ALL FACETS OF SUCCESS!



OAMMOHO

TPYNMA KOMMNAHUA

«Hwnkorga He onycKanTe cBou
pyku! Camblii BEPHbIN NYTb K
Yecnexy — Bcerga npoboBatb
elle oaviH pas.»

«Never immerse your hands!
The surest path to success -
always try one more time.»

TOP MANAGEMENT

«Mwup gennTcs Ha ABa Kacca - OfiHM
BEPYIOT B HEBEPOATHOE, Aipyrue
COBEpPLLAIOT HEBO3MOXKHOE.»

«The world is divided into two class-

«BceneHHasa ntoout CKOpPOCTb.”

TOMN-MEHEOXXMEHT

es - some believe in the unbelievable, «The Universe likes speed.» Pykosodumesns denapmamerHma
others do the impossible.» 3aKynok
PykosoOumesib npooax no Bopobbesa VipuHa JlbeosHa

«be3 uenu HeT geAaTenbHOCTY, lnasHelili 6yxzanmep HaneHesocmoyHomy pe2uoHy Head of Purchasing Department
6e3 VHTepPecoB HeT Lenu, a 6e3 YypuHosa CeemaaHa MuxatsioeHa 3o10myxuHa Ansia AsiekceesHa Irina Vorobyeva
OEeATENbHOCTU HET XU3HN.» Chief Accountant Lead Sa{es Manager for the Far
«Without a goal there is no Svetlana Churinova «He nmeeLagir e ,LL:\(/J/St;?Ionkh'
activity, no interest no purpose, TONKOBBIX NIOAEN, @ 3aTEM e Chalie
and no life without activity.» yKa3blBaTb, 4TO UM Aenatb. Mbi

HaHVIMaeM TOJTKOBbIX JlloAei, YTOObI
OHW FOBOPWIIN, UTO AeNaTb HaM.»
«Does not make sense to hire smart
people, and then indicate that they
do. We hire smart people,

so they told us what to do.»

Pykosodumesns 0enapmameHma
MapkemuHaa

BazuH Cepeeti Banepbesuy

Head of Marketing Department
Sergey Vagin

«YTOObI JONTU A0 Lenu, Hago
npexae BCero uatun.»

«To reach the goal, we must
first go.»

Pykosooumesib topuduy4eckozo
denapmameHma

Pyk merin napmameHman
lMozocosa Unveu3a NneeuzosHa yKo800UMesib 0enapmameHmano

pabome ¢ nepcoHanom «Bce I'IOGeFI,bI Ha4YNHalOTCA C

«PaboTaliTe Hag CBOe MeuTon XoTsA 6bl

Head of Legal Department -
ligiza Pog hgo Sovap yac B fieHb. Ml nomMHuTe, KaXXgoaHEBHasnA bymaHuc MapuHa HukonaesHa no6en Haa camum co6om.»
pa6ora - 3a50r ycrnexal» Head of HR Department «All winning start with victories
«Work on your dream at least:an hour Marina Bumanis over yourself.»

a day. And remember, everyday
work - success!»

Pykosodumesib 0enapmameHma

J102UCMUKU

12 Pykosodumesib omoesia mpelio-MmapKkemuHaa layHos Ackep Axmedosuy
lanut CeemnaHa NeopesHa Head of Logistics Department

Head of Trade Marketing Department Asker Gaunov

Svetlana Paliy

ALL FACETS OF SUCCESS!

BCE 'PAHU YCINEXA!
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MNCCcna U ULEHHOCTU «AAVMMOHA»
DIAMOND MISSION AND VALUES

14

OAMMOHO

rPYMMNA KOMMAHUIA

Mwccma n ueHHoCTU
OAVMMOHO

DIAMOND mission
and values

Bonpoc 06 Ycnexe 6usHeca — 3To, No GonbLIOMY cYeTy,
BOMPOC O TOM, KaK Tbl MpeAcTaBULlb MUPY CBOU UAEU MO
YNyULUEHUIO XXU3HU NIofeN Yepes CBOO HEMOBTOPUMYIO UH-
AuBungyanbHocTb. Kak Tbl yBshKellb B e4MHOE Liefioe CBou
oluyleH1s, améuumMn, cnocoGHOCTU, SMOLUN U UHTYULUIO
CO CBOMMU 3HAHUSIMM U JIOTUYECKUM PaLMOHalbHbIM MbiLL-
neHnem. U Kak Tbl CMOXellb BAOXHOBUTb U 3apsiAUTb 3TON
MOLLHOW 3Hepruen cBoto KomaHay 1 noBectu ee 3a cobom K
CO31paHuIo, cAenaB MUCCUOHEPOM TeX UAEN U LLeHHOCTeN,
KOTopble Tbl 3aknagbiBan B pyHaameHT KomnaHuu npu ee
co3paHum.

HALLA MWNCCNA:

®dopmurpoBaTb KynbTypy NoTpebneHus, npeasaras npoayK-
Tbl BbiCOYaMLUEro KayecTsa, BoroLjalolme CTuilb CoBpe-
MEHHOW XXU3HW.

HALLW LLEHHOCTW:

Bbicokas KynbTypa B3aMOOTHOLLUEHUN
MopspoyHoOCTb

OTBETCTBEHHOCTb

HenpepblBHOe pa3BuTtne

CNCTEMHOCTb U OPraHU30BaHHOCTb
WHHOBaLuu, naen, NHULNATUBHOCTb
3¢ PeKTUBHOCTb U pe3yNbTaTUBHOCTb
CTpemneHue GbiTb NyYLUUMKN

The question about business success is, by and large,
the question of how you present your ideas to the world
to improve people’s lives through your unique identity;
how you tie up your feelings, ambitions, abilities, emotions
and intuition in one knot with their knowledge and logical
rational thinking; and how you can inspire and charge your
own team with this powerful energy and lead it along to
creation, making a missionary of the ideas and values that
you have laid into the foundation of the company at its
creation.

OUR MISSION:

To promote a consumer culture, offering superior quality
products that embody the style of modern life.

OUR VALUES

High culture of relationships
Decency

Responsibility

Continuous development
Consistency and organization
Innovation, ideas, creativity
Efficiency and effectiveness
Striving to be the best

ALL FACETS OF SUCCESS!

BCE 'PAHU YCINEXA!




B YEM CUNA «JAVIMOHO»?

16

WHAT IS DIAMOND STRENGTH?

/

MocToAaHCcTBO Lenu,
HacTOMN4YNBOCTb
N Bepa B ycnex
Continuity of purpose,
persistence and faith in
success

/

JNlyuwinin npoaykr
Best Product

/

3¢¢eKTV|BHb|\"‘|7|
MapKeTVHr

Effective Marketing

OAMMOHO

TPYNMA KOMMAHUM

/ KpeaTtnBHOCTb

n ceo6opga mbicnu,
He nmeLan rpaHny,

Creativity and freedom
of thoughts with no
boundaries

Bbicoko-

npo¢deccnoHanbHblie
COTPYAHUKN

Professional Staff

/

BHUMaTenbHbIN
cepBuUcC

Careful Service

HauunoHanbHasn
AVNCTpnbyuna

Natidlnal Distribution

Buem
cuna AJAVUMOHA?

What is DIAMOND
strength?

MeHs YacTo cnpalumMBatoT, NoYyemMy sl Ha3Bas Hally KOM-
naHuo «flanMmoHa»? Moe BooGpaXkeHue, Korga s TONbKO
MeuTan HayaTb CBOe AeNlo, PUCOBANI0O MHE 4YTO-TO He3bl-
Gnemoe, cToMKoe KO BCeM KaTaKiiM3MaM Hallewn HernpocTom
)XN3HU, BaXKHOE U LieHHOoe A1l MHOTUX NIoAen.

BpunanaHT, MorywiecTBeHHbIN U BeTNYeCcTBEHHbIN, ONn-
LueTBopseT co6on TBepAoCTb, COBEpPLLUEHCTBO U 6oraTcTBo, 1
MMeeT LieHy BO Bce BpeMeHa. Bce rpaHm Ycnexa BonsoweHbl
B 3TOM KPUCTaSIbHO YNCTOM KaMHe. IMeHHO OH cTan cMMBoO-
nom KomnaHum «[JanMoHA», OTKPbITOM ANs KpeaTUBHbIX
MAen N WUHHOBAUUMA U NMpefoCTaBNAsIOWEN LIMpoYanime
BO3MOXXHOCTU Al COTpPyAHMYecTBa. CTpeMiieHue K coBep-
LUEHCTBY BAOXHOB/NSIET HAaC Ha CO3fAaHMe CUNbHbIX ycrneLl-
HbIX 6peHA0B 1 He JaeT OCTaHaBANBaTbLCA HA AOCTUTHYTOM.

People often ask me why | gave the name «Diamond»
to our company. When | dreamed of starting a business,
my imagination gave me images of something immutable
and resistant to all the disasters of our complicated lives —
something important and valuable to many people.

A diamond — powerful and majestic — represents
firmness, perfection and wealth, and has a price at all times.
All facets of success are embodied in this crystal-clear stone.
It is these that became a symbol of the Diamond Company
— open to creative ideas and innovations and providing the
best opportunities for cooperation. Striving for excellence
inspires us to create strong and successful brands, and we
do not stop there.

BCE 'PAHU YCINEXA!
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B YEM CWIA «dAVIMOHIO»?

OAMMOHO

TPYMMA KOMMAHUIA

WHAT IS DIAMOND STRENGTH?

e Mbl co3paemM yHUKanbHble 6peHabl. Hawa dpunocodus -
B KaXxaom npoaykte KomnaHmn. Bce — oT uaen n ynakosku
[0 OpPUrMHanbHbIX BKYCOB 1 He3abblBaeMbIX 3MOLUN — Nof,
KPOMOTANBOWN HEYCTAaHHOM PaboTbl HALLMX BbICOKOKITACCHBIX
N KpeaTUBHbIX COTPYAHWUKOB. Mbl c¢opmMupyemM BbICOKYIO
KyNnbTypy NoTpebneHus, npepnarasi ToNbKO «30,0POBbIN»
NPOAYKT, BAOXHOB/IEHHbI HACTpoeHMeM U fNobGoBbIO ero
cospartenei. MPoAyKT, CNOCOGHLIN Bbi3BaTb BO3rnac BOCXU-
LeHnS.

e Mhni rapaHTnpyem HenpeB30|7u:|,eHHoe Ka4yecTBO Hallunx
NPoOAYKTOB. Mbi paGOTaeM TOJIbKO C Ny4ywumMmMn 3aBogamMun-
npounssogunutenamMmu. Kaxxgbiv aTan npon3BoACTBa TuiaTellb-
HO KOHTponupyeTca HalummMn KBaﬂVIqJVILI,VIpOBaHHbIMM cane-
unannctamMmm n skcneptamMu.

¢ Haw ctnnb paboTbl — YeCTHOCTb U HaAEXHOCTb. U Bbico-
YAV cepBUC AN NMoboro KnueHTa - 6yab To KpynHemn-
was depepanbHas ceTb UWIN MeNKUA WHAUBUAYanNbHbIN
npeanpuHUMarernb.

e Bbl yauBUTECb, KaK Mbl NpeacTaBnsieM CBOW MPOAYKT,
BAOXHOBUTECHb HALIMMU HEOObIYHbIMKU POS-MaTepuanamu.
[ng Hac MepYaHAaN3VHT — 3TO yBNeKaTeNbHbI TBOPYECKUM
npouecc.

e Mbl CONpPoOBOXAAeM peKlaMHOM MOAAEPIKKON KaXkayio
MUHYTY XXVU3HM Halumx GpeHpoB, MpeBpallas ee B 3aXBaTbl-
BaloLLee npeacraeneHne. Ml Gopemcs 3a X NNAEpCTBO.

e [lpodeccuoHanbHble nccnefoBaHUA pPbiHKA U KOHKY-
PeHTHOM cpeabl He JaloT HaM CTOSITb Ha MecTe. ToNbKo ny4-
we u ObicTpee Bcex — Haw geBus. Camas daHTacTUYeckas
MeyTa, ecni OHa Hanpas/fieHa Ha co3upaHue, npespallaeT-
Csl B UAEI0 U MOXET ObITb BOIMJIOLLLEHA B XXM3Hb, KOrAa ecTb
Bepa B Ycnex u KomaHpa eAMHOMBILLIIEHHUKOB.

e Hawy mouHyo n cunbHyto KomaHgy popmMmupyloTt nyy-
LWKe cneunanucTbl B CBOMX o6nacTax, MHOrme U3 KoTopbix
NMeIoT y4yeHble 3BaHMA U cteneHn MBA. Mbl ucnonbsyem
caMble NepefoBble NPorpamMmMbl 06y4eHUs U pa3BUTUS Nep-
COHana B paMKax COGCTBEHHOW YHMKanbHOW GU3HeC-KOH-
uenuuu.

HALL CTINJ1b PABOTbI —

YECTHOCTb M1 HALAEMKHOCTb.

OUR STYLE OF WORK'IS
ABOUT HONESTY AND RELI-
ABILITY.

e We create unique brands. Our philosophy is in each com-
pany’s products. Everything — from the idea and the pack-
aging up to the original flavors and unforgettable emotions
— is the fruit of the painstaking and tireless work of our
high-quality and creative staff. We form a strong consumer
culture, offering only healthy products inspired by the mood
and love of their creators. A product that can draw a cry of
admiration.

e We guarantee the superior quality of our products. We
only work with the best manufacturers. Each stage of pro-
duction is closely monitored by our qualified professionals
and experts.

e Our style of work is about honesty and reliability. And
the highest service for any customer whether a large federal
network or a small individual entrepreneur.

¢ You will be surprised at how we present our product and
will be inspired by our unusual POS- materials. Merchandis-
ing for us is a fascinating, creative process.

e We provide advertising support for every minute of the
lifecycle of our brands, transforming it in a spectacular show.
And we are fighting for their leadership.

e Professional market research and a com-
petitive environment will not let us stand still.
"Better and faster than anyone” is our motto.
The most fantastic dream, if it is directed at
creation, transforms into an idea and can be
brought to life when there is faith in the suc-
cess of the team and the supporters.

e Our strong and powerful team consists of
the best experts in their fields, many of whom
have academic and MBA degrees. We use the
most advanced programs of personnel train-
ing and development as a part of our own
unique business concept.

omom
b

BCE 'PAHU YCINEXA!
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OAMMOHO

TPYMMA KOMMAHUIA

VicTopuna xonanHra
OJANMOHA

DIAMOND
holding history

2002 OtkpbITHE COBMECTHOrO NPeANpPUATAS NO ONTOBOA
npoAaXxe ankoronbHON NPOAYKLMMN.

2003-2005 nepvop craHoBneHus n passutus. Cosna-
HUe KOMaHpAbl. YBennyeHne Konnyecrsa HageXXHbIX NocTaB-
wmkoB Ao 20. PasButue KnneHTckom 6asbl Ao 150 napTHe-
poB. Co3paHue N pasBUTUE acCOPTUMEHTA, BKITIOYAKOLLLEro
3HaMeHU!Tble UMMNOPTHbIe GpeHAabl.

2006 Perucrpauus opuanyeckoro nuua 000 «JlaiiMoHA,
Tpenp». B ynpaBneHuu 6onee 3000 M2 cknagckux nomerue-
Hun. LLUTaT coTpyaHuKoB yBenuuuncs go 30 yenosek. Mepe-
e3p, opuca KomnaHum B busHec-LleHTp «HTepbep».

2007 W3meHeHMne koHLUenuun GusHeca. Mepexon K co3-
[aHVIO 1 peanu3aLumn NpoayKLMU COBCTBEHHbBIX TOProBbIX
ET

2008 B noptdens CTM BxoaaT 4 3aperncTpUpoBaHHbIX
GpeHpa: Boaka «3apopckas»®, Boaka «CTONMYHbIA Kaba-
4ok»®, Boaka «MoneT Xypasnsa»®, HarpaXxaeHHasi 30510TOW
Mepanbio «loaTBepXaeHHOe KayecTBo». PaclumpeHue ac-
COPTUMEHTHOIN NIMHENKN KOHbSYHBIM GpeHAOM «3onoTbie
Kkannm»®,

2009 ycnewHbin poct Komnanuw. LUTaT coTpyaHMKOB
yBenuuunca o 100 yenosek. lNepee3pn opuca KomnaHum B
BusHec-LleHTp Kknacca A «Maructpanb-lna3a». B ynpasne-
HuUu 6onee 4000 M2 ckNapcknx nomelieHun. CosgaHve nep-
BOW TOProBon Mapku B kateropum LLlamnaHckoe - «3onoto
®dpaHumm»®. CozpaHne HOBOro ycrneluHoro 6peHaa — Bogka
«Pycckun nec»®,

FI‘)
exXPOo

NYYLMiA
NPOAYKT

2014

NPOAYKT
rofA

2002 opening of a joint venture for the wholesale of alco-
holic beverages.

2003-2005 Period of formation and development. Team
building. Increasing the number of reliable suppliers to 20.
Development of a customer base to 150 partners. Creation
and widening of the collection including famous imported
brands.

2006 Registration of the Diamond Trade LTD legal entity.
More than 3000 m2 of warehouses are under management.
Staff has increased to 30 people. Company office moved to
"Interior” Business Center.

2007 changes in business concept. The transfer to the
creation and implementation of products under our own
brands.

2008 our brand portfolio includes four registered brands:
Zadorskaya® vodka, Stolichny Kabachok® vodka, Polet
Zhuravlya® vodka which was awarded with a gold medal for
proven high quality. Expanding the product line with the co-
gnac brand, Zolotiye Kapli®.

2009 Ssuccessful growth of the Company. The staff grew
to 100 people. The company office moved to Class «A» Busi-
ness Center «Magistral Plaza». More than 4000 m2 of ware-
houses are under management. The first brand in the Cham-
pagne category — Zoloto Frantcii® was created. A successful
new brand - Russkiy Les® vodka was created.

N
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ictopua xonaunHra
OJAVNMOH[

DIAMOND
holding history

2010 ExemecsauHblit 06beM Npopax no GpeHay «Pycckui
nec»® poctur 300 000 fan. CeTb AUCTpUOYUMN oxeBaTuna
70% Tepputopun P®D. 3aperncrpupoBaH HOBbIN KOHbSYHbIN
6peHp «CTapbii KOHTUHEHT»®,

2011 Hauano cotpyaHuuectBa ¢ defiepanbHbIMU U J0-
KanbHbIMU ceTaMu. OXBaT ANCTpPUGYLMIN poctur 75% Teppur-
Topun PO.

2012 OtkpbiTMe HOBOro HanpaBneHust 6usHeca — KoH-
cepBauus. Co3zgaHue n BbiBog, 6peHaa «Cneno-3peno»®.

2013 OtkpbITHe HOBOrO HanpaBneHus 6usHeca — MuHe-
panbHas Bopja U cokocopaepalive HanuTtku. Co3paHue u
BbIBOA, HA pPbIHOK GpeHpa «KemuyxunHa Inbbpyca»®. Coz-
AaHve U BbiBOA, HOBbIX BOAOYHBbIX OpeHpoB «Valenkin®,
«Kasatka»®. Bopgka «Valenki»® — nobeautens HoMMHaLUn
«MpoMbILNEHHbIA AM3aliH roaa» B Kateropun «®opma n
GpeHp». AccopTUMeHTHasi NMnHerka GpeHpa «Cneno-3pe-
no»® pocrurna 50 HaMmeHoBaHUI. PernoHanbHas AUCTpU-
Oyums oxeatuna Bclo Tepputopuio Poccum (83 pernona).
BbipaboTka HOBOW CTpaTerny pasBUTUS U CTPYKTypHas pe-
opraHusauus XonguHra.

2014 Bopka «Valenki»® n Boaka «Kasatka»® yaocroeHbl
3onoton mepanu «lMpopskcno 2014» 3a NpeBocxofgHoe Ka-
YyecTBO. «KOPHULLIOHbI MapMHOBaHHbIE» N «JIMMOH, NpoTep-
TbI ¢ caxapom» TM «Cneno-3peno»® obbaeneHb! Jlydwmm
npoaykToM ropa. AccoptumeHT «Cneno-3peno»® pacim-
puncsa o 80 HaumeHoBaHU. KomnaHus Bbilwa Ha MeXay-
HapoAHbIN PbIHOK — B cTpaHbl CHI, 3paunb u MoHronuto.

2010 Monthly sales by the Russian forest® brand reached
300,000 Dahl. Distribution network covered 70% of the ter-
ritory of the Russian Federation. A new cognac brand Staryi
Continent was registered.

2011 start of cooperation with federal and local networks.
Distribution coverage reached 75% of the Russian Federa-
tion territory.

2012 The opening of a new Preservation business branch.
Creation of Spelo-Zrelo® brand.

2013 oOpening of a new business branch — mineral water
and fruit juice drinks. Creation and product launch of a new
Pearl of Elbrus® brand. Creation and product launch of new
vodka Valenki® and Kasatka® brands. Vodka Valenki® is the
winner of the Industrial Design of the Year category in the
“The Form and Brand” nomination. Product line of Spelo-
Zrelo® brand reached 50 positions. Regional distribution
covered the whole territory of Russia (83 regions). Develop-
ment of Holding's new policy design and restructuring.

2014 vodka Valenki® and vodka Kasatka®
were awarded with a gold medal at Prod-
expo 2014 for outstanding quality. Pickled
gherkins and grated lemon with sugar of the
Spelo-Zrelo® brand was announced to be the
best product of the year. Assortment of Spe-
lo-Zrelo® brand expanded to 80 positions.
The company entered the international mar-
ket — the CIS countries, Israel and Mongolia.

BCE 'PAHU YCINEXA!
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BCE 'PAHU YCIEXA!

A brand is a product image, an emotional perception.

I_I O 6 pe Hﬂa M M bl When there are a lot of products on the market in one

niche, the manufacturer should identify his goods. It is

important not just to make the product but to create a

B OC rl p I/I H I/I M a e M bright and interesting image, causing an association with
high quality. Then both competitiveness and cost will rise.

v In Russia, there are a lot of products on the market,
ﬂAM M D Hﬂ CTpa Hy- oo but only a few brands are successful. And it is difficult to

) name any domestic brands that are recognized abroad,
TPYMMNA KOMMNAHUA
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although it is the well-known brands that create the im-

We p e rce ive t h e age of the country’s investment attractiveness.

The whole world knows that automobiles and house-

hold appliances that are made in Germany are recognized

CO u nt ry by b ra n d S e o o for their high quality and reliability. And that is the rea-

son of a strong and stable economy. Italy produces well-

known brands of clothing; France specializes in cosmetics

and wines. We take the country by its brands. Successful

domestic brands represent the stability of the economy,
positive perception and the image of the country.

I hope that | will do everything to ensure that in the
near future millions of people will know and love the
products created by Diamond. And our brands — Russian,
high quality, warm and soulful — will represent our great
country around the world.

BpeHp — 310 06pa3s npoAyKTa, €ro SMOLMOHaNbHOe BOC-
npusatue. Korpa Ha pbiHKeé MHOro NPOAYKTOB OAHOro nia-
Ha, Npou3BoOAUTENIO0 Haf0 UAEHTUPULMPOBaTL CBOW TOBap.
Ba)kHO He NPOCTO caenaTb NPOAYKT, a CO3AaTh APKUN UHTE-
pecHbI 06pa3s, BbI3bIBAOLWMNA AcCOLMALUN C BbICOKUM Ka-
YyecTtBOM. Toraa NoBbILIAETC U KOHKYPEHTOCNOCOBGHOCTb, U
CTOUMOCTb.

B Poccuu TOBapoB Ha pbIHKE MHOrO, a yCreLHbIX 6peH-
[OB — eauHuubl. I coBceM CnoXHO Ha3BaTb Kakue-nnbo

oTe4yecTBeHHble 6pe|-|n,b|, y3HaBaeMble 3a py6e)|(0M, XoTqa S U CC ESS F U L DO M EST' C

UMEHHO U3BeCTHble GpeHﬂbl CO34al0T UMUK N UHBECTULN-

OHHYI0 NPVBEeKaTeNbHOCTb CTPaHbI. BRANDS REPRESENT THE STA-

Becb MUp 3HaeT, YTO aBTOMOOUNK, ObITOBasA TEXHMKA,

npoun3BepeHHble B repmal-wm, oTnnyarorcsa K?‘-IGCTBOM n B| I_ITY OF TH E ECONOMY AN D
HageXHocTbio. U NMOTOMY TaM CUJIbHasi U ycTon4dnBasa 3Ko- TH E ”\/\AGE OF TH E COU NTRY

HOMMKaA. UTanusi BbiMycKaeT M3BeCTHble MApPKU OJEXAbl,
®dpaHuus - KOCMeTuKy, BUHa. Mbl BOCNpUHMMAaEM CTpaHy
no 6peHpam. YcneluHble oTe4yecTBeHHbIe GpeHAabl — 3TO CTa-
GUNBHOCTb 3KOHOMMKMU, MOJIOXKUTENIbHOE BOCNpUsiTUE U aB-
TOPUTET CTPaHbI.

fl caenalo Bce Ang Toro, Ytobbl B Gnvkaiilee Bpems
MWUNNVOHBI NIOAEN y3Hanu v nonobunm npoaykuumio, cos-
AAHHYI0 KOMMaHven «JanMoHAY. YTo6bl 1 No HaLWMM GpeH-
AAaM — POAHbIM, KA4YeCTBEHHbIM, TeMbIM U AyLleBHbIM, BOC-
NPUHMMAaNU Hally BeJIMKYIO CTpaHy BO BCEM MUpe.

ALL FACETS OF SUCCESS!

YCTEWHBIE OTEYECTBEHHbDIE f,:’;’;fg::ﬁ;mbum JJaiimond»
BbPEH ,D, bl - 21O Zaur Balagov
CTA 5 I/U—l b H OCTb 9 KO H OM |/| K[/| President of Diamond Holding

N ABTOPUTET CTPAHbI.

OUR BRANDS

HALUWU BPEHbI
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VALENKI

BAJIEHKU

BMECTE TEMNNEE!

BOTTLED AND (HETILLED IN HUSSIA

TEMNEE!,

Boaoka BAJIEHKU
VALENKI Vodka

Boaka «VALENKI» - monopoin, coBpeMeHHbIn 6peHa ¢
HOBbIM "NpouTeHMeM” pycCKUX Tpaguuuin. BaneHku Tak
MPOYHO BOLWUIU B PYCCKYIO UCTOPUIO, YTO, KAXETC, OHU
CYLLeCTBYIOT UCMOKOH BEKOB. JTO YHUKanbHOE HOy-xay
pycckoro Hapoga! Hawwm “VALENKI” - 3T0 Bogka gnsi co-
BPEMEHHOro AMHaMW4YHOIro ropoAcCKoro >uTtensi, NoHNMa-
IOLLEero, YTo HEKOTOpPbIe BELLU A0/MKHbI OCTaBaTbCsl CBOMMM,
NCKOHHO pycckumu, Hanpumep BOAKA!

Bnaropaps opurnHanbHOMY Au3anHy OyTbIKU-Narun
B (popme noarassLllero Kycka nbga sogka «VALENKI» cta-
na no6epgutenemM B HOMUHaLMU «MPOMbILLNIEHHDbIA AU3aH
2013 ropa» B kateropumn «@opma n 6peHa». Ycnex npoek-
Ta «VALENKI» noarBep>peH 3onoton mepanbio «lMpoask-
cno-2014» 3a NpeBOCXOAHOE Ka4yecTBO.

Mbi nponssogum Boagky «VALENKI» Ha ogHOM 13 cambix
BbICOKOTEXHOJIOrNYHbIX Npeanpuatun PO B 3konorunyecku
yncTomMm panioHe Tynbckon o06nacTN € UCMNONb30BAHUEM YM-
CTeen BoAbl U3 apTe3MaHCKOW CKBAaXXUHbI ry6uHon 86 m,
BbICOKOKA4YeCTBEHHOro, creuuanbHO OTOOpaHHOro cnupTta
"JioKC"” M MTHHOBaLMOHHOM MHOrOCTYMEeHYaToN CUCTEMbI ce-
pebpsaHon n nepgaHon punbTpaumn. «\VALENKI» npeacras-
NeHbl ABYMS BKycaMu: "Gold"” - c HacToeM M3 LBETKOB NUMbI
n "Silver” - c HacToem spep KegpoBoro opexa.

Boaka «VALENKI». BmecTte Tennee!

BMECTE TEIJIEE!

IT'S WARMER TOGETHER!
BOTTLED AND DISTILLED IN RUSSIA

VALENKI vodka is a young, modern brand new “read-
ing” of Russian traditions. Valenki are so firmly estab-
lished in Russian history that it seems as if they have ex-
isted for centuries. It is a unique creation of the Russian
people! Our VALENKI is vodka for the modern dynamic
city dweller who understands that some things should
remain primordially Russian, for example VODKA!

Thanks to the original design of the bottle-jar shaped
in the form of a melted piece of ice, VALENKI became the
winner in the Industrial design 2013 nomination in the
“The Shape and Brand” category. Success of the VALENKI
project is confirmed by the Prodexpo-2014 Gold Medal
for outstanding quality.

We produce VALENKI vodka at one of the most high-
tech enterprises in Russia in an ecologically clean region
of Tula oblast using pure water from an artesian well of
86 meters deep with specially selected “Luxe”-class spir-
its and an innovative multi-level system of silver and ice
filtration. VALENKI vodka is presented by two flavors:
Gold — with the infusion of linden flowers, and Silver —
with the infusion of pine nut kernels.

VALENKI Vodka. It's warmer together!

OUR BRANDS

HALUWU BPEHbI



RASATRA

ICE FILTERED VODKA

KASATKA

KACATKA

ICE FILTENED VORKA

«KASATKA Ly
Mapcnsmnian wry
g paei et

Booka KACATKA
Vodka KASATKA

Bopka «KASATKA» - BenukonenHass BoaKa npemMuym
KNacca pis UCTUHHBIX LieHUTenen.

KuTt KacaTka — XxvLiHoe MopcKoe MneKkonuTalolee, Ko-
Topoe onuueTBopsieT cobom cuny, CBo6oay 1 NpeoaosneHue.
KacaTtku Bbi3blBaloLe KpacuUBbl U FrpaLlMo3Hbl. YMHbI U Ha-
cTonumBebl. UM HeKkoro 6oaTbcs — BeAb Y HUX HeT eCTeCTBeH-
HbIX BparoB! OHM 6opo3aAT neasiHble Mopsl OT APKTUKN [0
AHTapKTUKN 1 UM HeT nperpapa!

KacaTka MoXeT XXUTb TOJIbKO B YACTOM BOA,e, MO3TOMY OC-
HoBa ocHOB Boakn «KASATKA» — yucteniuas aptesnaHckas
BOJa U3 noa3emMHoro o3epa. B ee nponssoacree ncnonb3yer-
€Sl CNeuyanbHO OTOGPaHHbIN CNUPT «JTIOKC», KaXkaas napTus
KOTOpPOro TecTupyeTcs Ha YACTOTY MPU MOMOLLM 3NEeKTPOH-
Horo xpomatorpada. IHHoBaLMOHHbIV MeTog, punbTpaumm
Kpuctannamu nbpa npupaet sogke «KASATKA» Benuko-
nenHyl MArkoctb BKyca. ddpeKkTuBHbIe yrosnbHble (punb-
TPbl, AOMOMHUTENbHAs TexHonorus ''cepe6psiHOn ¢unb-
Tpauun”, a Takxkxe ¢puHanbHaa ToHKas punbTpaunsa Yyepes
HaHouNbTpbl AenatoT BoaKy «KASATKA» yemnmnoHom rno
yucrore!

B peuentype Bogkn «KASATKA Classic» ncnonb3syetcs
HaTypanbHas MopcKasi conb Anf NpUAaHUa HanUTKy Ha-
cTosiLen MOpPCKOW CBeXXeCcTu. B coctaB n3biCKaHHOW MSIFKOW
Boakn «KASATKA LUX» NOMUMO MOPCKOMN COSNIN BXOAUT Ha-
TypanbHbIA 3KCTPAKT MPUPOAHOro sIHTapsi, obnagaloLmmn
MHOXXeCTBOM MoJie3HbIX CBOVCTB.

Au3aiiH OyTbUIKM B BUAE OCKOJIKa aricbepra c usobpaxe-
HMEeM BeNn4ecTBeHHOW KacaTKW YHUKaneH Ha poCCUMCKOM
pbIHKE U HNKOro He OCTaBUT paBHOAYLLUHbIM.

Ha meXxpyHapogHOW BbiCTaBKe MPOAYKTOB NUTAHUS
«lMpopskcno-2014» sopgka «KASATKA LUX» 3aBoeBana 3o0-
NOTYI0 Meparb 3a Ka4yecTBO NpoAyKTa.

Bopka «KASATKA». flyx cBo6opapl!

LYX CBObO/b!
SPIRIT OF FREEDOM!

KASATKA vodka is a great premium vodka for con-
noisseurs.

The orca whale (KASATKA) is a predatory marine
mammal that epitomizes strength, freedom and the abil-
ity to overcome. Orcas are defiantly beautiful and grace-
ful, smart and persistent. They fear no one as they have
no natural enemies! They roam the ice seas from the Arc-
tic to the Antarctic, and they have no barriers!

Orca whales can only live in clean water, therefore the
cornerstone of KASATKA vodka is pure artesian water
from a subterranean lake. Its production uses specially
selected "Luxe”-class spirits, of which each batch is test-
ed for purity by electron chromatograph. The innovative
ice-crystal filtering method gives KASATKA vodka the
gorgeous softness of taste. Effective carbon filters, ad-
ditional “silver filtration” technology, and the final fine
filtration through nanofilters makes KASATKA vodka the
champion of purity!

Aningredient of KASATKA Classic vodka is natural sea
salt that is used to give this drink true sea freshness. In
the recipe of the exquisite soft KASATKA
LUX vodka, besides sea salt, is the natural
extract of natural Baltic amber, which has
many useful properties.

The bottle is designed as a fragment of
an iceberg with the majestic orca whale.
It is unique in the Russian market and will
leave no one unimpressed.

In the international food exhibition,
Prodexpo 2014, KASATKA LUX vodka won
the gold medal for quality of the product.

KASATKA vodka. Spirit of Freedom!

OUR BRANDS

HALUWU BPEHbI
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Boaka
PYCCKUMI NEC

RUSSKIY LES
Vodka

Bopka «PycckKuin nec» - OCHOBOMOJIOXXHUK «NpuUpopj-
HOM cepun» Bopok B Poccun. 3To nepBas ToproBasi Map-
Ka, C KOTOPOW Havanacb UCTOPUSA KOMMAHUU «[JanMOHA»
KaK KPYMHOro Urpoka Ha ankorosibHOM pbiHke. KoHuen-
uusa 6peHpa 6asupyeTcs Ha ABYX KIlloYeBbIX aTpubyTax:
npupoaHas nepso3faHHOCTb U NaTpruoTusm. NMepeo3gaH-
HOCTb NMogpasyMeBaeT Nof coO00M MbAHSALLYIO KPacoTy U
YUCTOTY PYCCKOro Jieca, Takoro 65IM3KOro U pogHoro Ans
nwoboro pycckoro yenoseka! MaTpuoTU3M CBOMCTBEHEH
POCCUSIHUHY, U ero NGoBb K poaHOW nMpupoae - ApPKUNn
npvmMmep Takoro naTtpnoTusma.

B peuentype Mbl UCNOJib3yeM BbICOKOKa4Ye€CTBEHHbIN
cnupT JIIOKC 1 OYMLLLEHHYIO apTe3uaHcKyto Boay. Accop-
TUMEHT BoAoK «Pycckunm nec» wmpok: «Jlioke», «Keppo-
Baa», «TaexxHaa» n «bepesoBas».

Bopka «Pycckui nec» - 3TO HACTOSILLUMN XUT NPOJaXx,
OAVH U3 NIUAEpPOB CpeaHeL,eHOBOro cerMmeHTa, 3aciy>Xns-
LKA N06GOBb POCCMINCKOro NoTpebuTtens.

B Poccuum MHoro neca, a «Pycckum nec» oguH!

B POCCIM
MHOTO J1ECA,

A «PYCCKMIN NTEC»
OLH!

RUSSKIY LES vodka is the founder of the natural series
vodka in Russia. This is the first brand that began Dia-
mond'’s history as a major player in the alcohol market.
The brand concept is based on two key attributes: natu-
ral strength and patriotism. Primordial implies a heady
beauty and the purity of the Russian forest, so near and
dear to every Russian man! Patriotism is typical for a
Russian citizen, and his love for his country’s nature is a
vivid example of patriotism.

In the recipe we use high-quality Luxe spirits and pu-
rified artesian water. The assortment of «Russian forest»
vodkas is wide: «Luxe», «Cedar», «Taiga» and «Birch».

RUSSKIY LES Vodka is a real bestseller, one of the
leaders in the mainstream segment, it has earned the
love of the Russian consumer.

There are a lot of woods in Russia, yet there is only
one RUSSKIY LES!

THERE ARE A LOT OF
WOODS IN RUSSIA,
YET THERE IS ONLY
ONE RUSSKIY LES!

OUR BRANDS

HALUWU BPEHbI
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/D ) S TV T ZOLOTIYE KAPLI cognac is democratic, yet with
3@]}'(@ Il- [ |.J KOH bﬂ K high quality Caucasian cognac made in compliance
7_) A, X, _)_,_J with all traditions.
s r< 3 = = r s 30” OTbI E ZOLOTIYE KAPLI cognac has a soft, rich flavor and
[ i~ ’7 j / delicate aroma with spicy nutty notes. The noble de-
N e B e D sign of the bottle and label with its golden-amber
KA I_IJ-I I/I liquid unmistakably indicates that real mountaineers
are great masters of the cognac business.
Aged 3 and 5 years, ZOLOTIYE KAPLI cognac is
suitable for all occasions: for pleasant relaxation af-
ZO LOTIYE KAP LI ter work and leisurely meetings with friends in the
company of this fiery cognac.
ZOLOTIYE KAPLI — the wisdom and majesty of the

Cognac mountains of the Caucasus!

ZOLOTIYE KAPLI

30J10TbIE KATUIA

KoHbsIK «30M10Tble Kannu» - 4eMOKPaTUYHBIN, HO BbICO- | H E \/\/| S D O M A N D
KOKa4yeCTBEeHHbIN KaBKa3CK1i KOHbSIK, CAeNaHHbIN ¢ cobnio-
LeHNeM BCeX TpaanLUii KOHbSYHOFO NPOVN3BOACTBA.

KoHbsak «3onoTtble Kannm» oﬁnap,aeT MSArKUM GoraTbim I\/\A—J E STY O F TH E

BKYCOM U TOHKMM apoMaToM C NMpPpsAHbIMU OpexXoBbIMU HOT-

Kamu. Hap coopmMynon KoHbsika TPYAUIUCL HacTosiLL e rop-
Lbl — BefIMKNe Mactepa KOHbSIHHOro aena. Y 3Toro 30510Tun- I\/\ O U NTA | N S O F TH E
CTO-SIHTApPHOrO HanuTKa GnaropogHbIN AN3aH GYTbINKN ©

CAUCASUS!
KoHbsk «3onoTble Kannu» 3-X 1 5-TU neT BbIAEPXKN NO- .

JJ,OI?IHeT A8 BceX diy4vaeB XU3HU: KaK AJid NPUATHOro pac-
cnabneHus nocne paboTbl, TaK U HecnelHbIX BCTPeY € Apy-
3bSAMU B KOMMNAHUUN HacTosALLLero orHeHHoOro KoHbsika.

KoHbsIK «3onoTble Kanau» - MyApoCcTb rop u Bennyiue
KaBkasa!

Kon a3anoree wanmks - aro
TPAIMUAM COIAIMMN MACTORW X
KABKAICKHY KOHbAKDS, Fopuys
y#e Banee asyx sekop ELEET- S
HANKTEW Ha OCHoBE aMHorpaga
M KOHBRKW YASKTCA M e

MYIPOCTb OP
V1 BEJTMHYINE KABKA3A!

OUR BRANDS

HALUWU BPEHbI
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Z0OLOTO FRANTSI, CHAMPAGNELLA
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www.ge-diamond.com

aMraHckoe
30J10TO OPAHLUNU

ZOLOTO FRANTSII
Champagne

Poccnnckoe
LLAMIMAaHCKoe

LHAMITAHEJIJ1A

CHAMPAGNELLA
Champagne

LUAMMNAHCKOE «30/10TO ®PAHLIN» - 31O BKYyC OT-
GopHoro BuHorpaga LUappoHe u MuHo, Tepnkuin apomart
Bblgep>XaHHOro BUHa, eBponenckoe Ka4yecrBo, N3blICKaHHbIN
AV3alH 3TUKETKM U ussilHas GyTbiika TeMHO-OJIMBKOBOIO
uBeTa. Kaxxpasa petanb nogyepknsaet B «3onote @paHumn»
GnaropogHoe NPOUNCXOXKAEHUNE U ero LLeHHOCTb. Bo MHorom
3TO 3adlyra u3BecTHoro paHuy3ckoro BuHopgena lMbepa
Jlepya (Pierre Leroy), koTopbii pa3pabatbiBan peuentypy
ansa «3onota @paHuun».

«3onoTo PpaHUMN» NO BKYCOBbIM KayecTBaM HUYEM He
yCTynaeT N3BeCTHbIM MHOCTPaHHbIM GpeHgaMm, HO NMpU 3TOM
OHO [0CTyNHEe CBOUX MMEHUTbIX KOHKYPEHTOB.

Mo3HaKkoMbTeCh C YacTuLen HacTosiwen dpaHumn, v Bam
He 3axXo4eTcsl C Hen paccTaBaTbcs!

POCCUNCKOE LUAMMAHCKOE «LLAMMAHEJIA» - ner-
KOe U [OCTYMHOe UrpucToe BUHO C YapyloLMM apoMaToMm,
¢pPYKTOBBIMM HOTKaMU U 3aBOpaXKNBaIoOLLLEN UrPOM My3bipb-
KOB, KOTOpOe 06si3aTeNlbHO co3AacT aTMocdepy npasaHMKa
AJ1S Bac 1 BalunX Apy3en.

«lllamnaHenna» M3roTtaBNMBaEeTC UCKIIOYUTENbHO U3
BbICOKOKAYeCTBEHHbIX BUMHOMAaTepnanoB GenbiX CTONOBbIX
COPTOB BUHOrpaja Ha OQHOM W3 KPYMHEMLIMX 3aBOAOB
MIPUCTBIX BUH, Pacrosio)XeHHOM Ha tore Poccum — Tpagnum-
OHHOM BUHOA,EJIbY4eCKOM PErnoHe CTpaHbl.

LWamnaHckoe «lllamnaHenna» co3paHo pns TeX, KTO
yMeeT pafoBaTbCs XU3Hu!

ZOLOTO FRANTSII Champagne presents a taste of perfect
Chardonnay and Pinot grapes, the tart flavor of aged wine,
European quality, an exquisite label design and the elegant,
dark-olive colored bottle. Every detail of French Gold stress-
es its noble origin and value. In many respects it is a merit of
the famous French winemaker Pierre Leroy, who developed
the recipe for ZOLOTO FRANTSII Champagne

ZOLOTO FRANTSII Champagne in taste is not inferior to
the famous foreign brands, but it is accessible in comparison
with its famous competitors.

Meet the real part of France and you won't want to
part with it!

CHAMPAGNELLA Russian Champagne is a light and af-
fordable sparkling wine with a bewitching fruity scent and a
mesmerizing game of bubbles, which will certainly create an
atmosphere of celebration for you and your friends.

CHAMPAGNELLA is made entirely of high quality table
white grapes in one of the largest factories of sparkling
wines in the south of Russia — a traditional wine-growing
region of the country.

CHAMPAGNELLA champagne was created
for those who know how to enjoy their life!

MN3HD
[TPEKPACHA!

LIFE IS BEAUTIFUL!

OUR BRANDS

HALUWU BPEHbI



MKEMYYXUHA 3J1bbPYCA

PEARL OF ELBRUS
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NpupoaHas
nMTbeBasn BoAa
KEMUYXKMHA
SJ1IbbPYCA

PEARL OF ELBRUS
Natural drinking
water

Bopa «XKemuy)xuHa 3nbbpyca» - 3To BOMoLeHne Kpu-
CTaNlbHOM YNCTOTbI U OXJ1AXKAAIOLEN CBEXECTMU.

Tanasa Bopa dnbbpyca BOUpaeT B cebsa KonoccanbHoe
KONMMYeCTBO 3Hepruu fnepBo3faHHOM npupoabl. Mpoxoas
yepes3 ecTeCTBEHHbIN (PUNLTP ByNKaHUYeCKUX NOpof, Bopa
CaMOOYMLLLAETCS, COXPaHAA NpU 3TOM Bce CBOW LieNiebHble
CBOMCTBA N YHUKamNbHYIO MAMKOCTb. 3TO COBEpLUEHHbIN Ga-
NnaHc BKyca U nosb3bl, CO3A4aHHbIN camon npupoaon Mpn-
aNbOpyChbs.

Tonbko Takou co3paeTcs Boga «XKemuyknHa Inbopyca»:
ecTecTBEHHOM M HaTypanbHon. MiIMeHHO Takas Boja npe-
KPacCHO YTONUT XKaXxay, Nogaput 6oapocTb U 300pOBbe, BeAb
MUWHepanbl oKa3blBaloT MOMOXUTENbHOE BIUSIHWE Ha opra-
HMU3M U JOMONHSAOT HEXBATKY XXM3HEHHO-BaXKHbIX KOMMO-
HEHTOB B pauMoHe Kaxaoro. A 6narofaps HU3KOW MUHe-
panusauum Boga «Kemuy>XuHa Snbbpyca» noaxoauTt ans
perynsipHoro ynortpe6neHus.

Bopa «KemuyxuHa 3nbbpyca» - gap MoOry4mx BepLuvH
3nbbpyca!

HAP MOTI'YHYNX BEPLLUMH
JJIbbPYCA!

PEARL OF ELBRUS drinking water is the embodi-
ment of crystal purity and fresh cooling.

Elbrus melt water absorbs huge amounts of pris-
tine nature energy. Passing through the natural filter
of volcanic rocks, the water cleans itself, while keep-
ing all of its healing properties and unique softness.
This is a perfect balance of taste and benefits created
by Elbrus nature itself.

Only this water creates PEARL OF ELBRUS: natural
and genuine. It is such great water that will quench
your thirst and give you vigor and health, as the min-
erals have a positive effect on the body and supply
the shortage of vital components in the diet of each
person. And thanks to the low salinity of PEARL OF
ELBRUS water, it is suitable for regular use.

PEARL OF ELBRUS Water — the gift of mighty
peaks of Elbrus!

THE GIFT OF
FLBRUS!

HALLW BPEHAbI

OUR BRANDS



SUNJUICE

CAHAXYC

UALSY

Aurcorag

[a3npoOBaHHbIe
HaMUTKW

SUNJUICE
SUNJUICE Sodas

FasupoBaHHble HanuTkM «SUNJUICE» - 3To Ge3sanko-
ronbHble FOCToBCcKMe HanNUTKW, NpeAHasHayYeHHble BCEM
noouTensaM Krnaccu4yecknx COBeTCKUX rasmpoBokK - TapXyH,
Kpem-copa, AOiowec, CasHbl U T.4. Hanutkm «SUNJUICE»
pa3nuBalOTCS B UCKIIOYUTENbHO 3JIeraHTHYI0 OYTbIIKY €O
MHOXXeCTBOM rpaHer U ogopmMiieHbl KpacoOYHON 3TUKETKOW
N BbICOKOKa4YecTBEeHHbIM TBUCT-KoOMMNa4ykom. Hawm texHo-
noru ypenunu oco6oe BHMMAaHME peLenTypaM Hanutka,
YTOGblI MAaKCUMANbHO TOYHO BOCNPOU3BECTU NoOUMble BCe-
MW BKYCbI.

OTO NepcneKTUBHbIN NPOAYKT Ha PbIHKE NpoXiagnuTesnb-
HbIX HaNMUTKOB KaK B CE€30H Xapbl, TaKk U B oCTajllbHOe Bpe-
Ms ropa. Hacnaxxaasicb Hanutkamu «SUNJUICE», Bbl GyaTo
BO3BpallaeTecb Ha HECKONIbKO MUHYT B CBOEe rMpoLunoe, B p-
Koe U conHe4yHoe petcTBo! Hanntku npeacraBneHbl UCKIO-
YMUTENbHO B CTEKJle — B AOOpPbIX TPAaAULUSAX OTeYeCTBEHHbIX
rasmpoBoOK.

APKOE V1 COJTIHEYHOE
LAETCTBO!

SUNJUICE Sodas are GOST-approved soft drinks
intended for all fans of the classic Soviet sodas —
Tarhun, Cream Soda, Duchesse, Sayan, etc. SUNJUICE
drinks are bottled in extremely elegant bottles with
multiply edges and decorated with a high quality and
colorful label with a twist cap. Our process engineers
have paid special attention to the drink recipes that
most accurately reproduce our favorite flavors.

This is a promising product on the market of soft
drinks, both in the hot season and during the rest
of the year. Enjoying SUNJUICE drinks — it's like you
went back in the past for a few minutes, to your
bright and sunny childhood! Drinks are provided ex-
clusively in glass. It is the great tradition of Russian
soft drinks.

YOUR BRIGHT AND
SUNNY CHILD-
HOOD!

OUR BRANDS

HALUWU BPEHbI




CMEJNO-3PEJIO

SPELO-ZRELO

CrEJ10-3PEJIO
SPELO-ZRELO

«CMENO-3PEJIO» - 3TO MONOAOW aKTUBHO pa3BuBa-
IOLWUNACA OpeHA, Ha pbiHKE OBOLLHOM U MIOAOBO-SIrOAHOMN
KOHCepBaLun, paboTalowmii C BbICOKOKAYeCTBEHHbIM U
TWaTenbHO OTOOpPaHHbIM cbipbeM. MpoayKTbl cepTUdULN-
poBaHbl U n3rotoeneHbl crporo no FOCTy. NMponsBoacTBEH-
Hble nnowaan Haxopatca B Poccuu, YKkpauHe, MNMonble n
Benopyccuu, rae v 6binv HargeHbl Ny4luve peLenTbl, Mak-
CUManbHO NMPUGNU3UBLUME BKYC KOHCEPBOB K AOMALUHUM
3aroTtoBKam.

B accoptumeHte TM «CIENNO-3PEJIO» npepcTtaBneHo
Gonee BOCbMUAECATU NO3ULUNA - OT MapUHOBAHHbIX FPMGOB
1 OrypPYMKOB A0 AroAHbIX A)XeMOB N 3K30TUYeCKMX (hpyKTOB.

Bbicokoe kayecTso npoaykuumn TM «CrEJIO-3PEJIO» sB-
nseTcs KoYeBbiM HanpaBfieHMeM paboTbl KOMMNAHUU, U 3TO
noATBepXXAaeTcsl COOTBETCTBYIOWMMUN Harpagamu: Ha aery-
CcTaLMoHHOM KoHKypce «[MPOZ3KCIMO 2014» mbl nonyymnu
cpa3sy Ase 3onoTble Mefanu 3a kavyectso, a Ha «WorldFood
2013» TaKXKe yA0CTOUNNCb OJHOW M3 BbICLUMX Harpap,

«ClMENIO-3PEJIO» - neTo B Ka)kaoun 6aHke!

JETO
B KAXKIOV BAHKE!

PRQD
oXPO

NyYIunin
NPOAYKT

2014

SPELO-ZRELO is a young, actively growing brand
in the market of vegetable, fruit and berry conserva-
tion, working with high-quality and carefully selected
raw materials. Products are certified and manufactured
strictly according to GOST. Production areas are located
in Russia, Ukraine, Poland and Belarus, where the best
recipes as close as possible to the taste of home-made
preserves were found.

The assortment of the SPELO-ZRELO brand features
over eighty products — from marinated mushrooms and
cucumbers to berry jams and exotic fruits.

The high-quality products of SPELO-ZRELO TM is a
key focus of the company, and this is confirmed by ap-
propriate awards: At the ProdExpo 2014 tasting contest
we received two gold medals for quality at once, and
«WorldFood 2013» also awarded us with one of the high-
est honors!

SPELO-ZRELO — summer in each jar!

SUMMER
IN EACH JAR!

OUR BRANDS

HALUWU BPEHbI



SPELO-ZRELO vegetable group represents peas,
C I_I EJ-I O = 3 P EJ-I O sweet corn, beans, cucumbers, tomatoes and diverse
vegetable platters.
Special pride is taken in SPELO- ZRELO gherkins, which
S P E LO — Z R E LO received a gold medal at Prodexpo 2014 for the quality of
the product. Green peas, sweet corn and squash caviar
are also popular among consumers. The SPELO- ZRELO
vegetable group assortment is very large, and each buyer
is sure to find “their” product. Products do not contain
OBOLLUHYIO ITPYTINY «ClEJIO-3PEJIO» npencraBna- preservatives and dyes and are made strictly in accor-
€T ropoluek, cnagkKas Kykypysa, ¢aconb, orypubl, Tomatbl M dance with GOST.
o0 o MHOroo6pasHbie OBOLYHbIE acCOpPTH. SPELO-ZRELO sweet group represents jams, com-
Oco6ov ropAoCTbIO ABNAIOTCSA KOPHULWOHBI «CMENO-3PE-  potes, berries pureed with sugar, and tropical fruit mixes,
J10», koTopbie nonyunnu sonoto Ha «MPOMASKCIO 2014» 3a  and consists of nearly forty items!
KayecTBO NpoAayKTa. He MeHbLuen NonynspHOCTbIO y NoTpe- We are proud that our Lemon pureed with sugar has
6uTens Nonb3yloTca 3eMeHbl ropollek, cnaakas Kykypysa twice received the medal for quality at independent
1 kabaukoBas MKpa. ACCOPTUMEHT OBOLWHON rpynnbl «CME-  tasting contests. Consumers like compotes — real fruits
JI0-3PEJIO» ouveHb BenMK, N «CBOW NPOAYKT» 06s3aTenbHo  pureed with sugar and jam — which follows the true
i W g HanpeT KaxnabIn nokynarenb. MpoaykTbl He coaepXart KOH-  taste of grandma’s homemade preserves. SPELO- ZRELO
s N N\I—2% { , CepBaHTOB U KpacuTesnien U N3rotosneHbl cTporo no rOCTy. cocktails made of exotic fruit grown in Thailand are very
_.-.3K30Tl"|‘-IECKJ& i { } popular.
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SPELO-ZRELO

CMEJNO-3PEJIO

CNAOKASA TPYMNMA «CrEJIO-3PEJIO» npepcraBneHa
AXXemMaMW, KOMMoTamu, Siroflon, NPOTepPTON C caxapoMm, U
TpPoNUYeckUMM ppyKTOBbIMMN MUKCaMU, U COCTOUT NOYTU U3
copoka nosuuun!

MbI ropauMcs, 4To Haw «JIMMOH, NPOTEPTbIN C cCaxapom»
y>e pBaXxAabl nony4vyan mMepanb 3a Ka4ecTBO Ha He3aBUCU-
MbIX [AEerycTalVoHHbIX KOHKypcax. [oTpebutenio oueHb
nonobun1ce KOMMOTbI, HacTosiLUNE SIrOAbl, MpoTepTbie C
caxapom, 1 AXeMbl, BKyC KOTOPbIX NOBTOPSieT UCTUHHO A,0-
MaluHue 6abyLIKnHbI 3aroToBku. Monb3ytoTcs GonbLuoi no-
nynspHOCTbIO N KokTennu «CrMEJIO-3PEJIO» n3 sk3oTnve-
CcKnX (ppyKTOB, BblpallleHHbIX B TaunnaHge.

-

OUR BRANDS
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SPELO-ZRELO

CMEJNO-3PEJIO

CMEJIO-3PEJIO
SPELO-ZRELO

ACCOPTUMEHT POCCUNCKUX MAPUHOBAHHbIX
TPUBOB «CIEJIO-3PEJIO» oxBaTbiBaeT Bce nobOUMble
notpe6utenemMm rpuMboykn: 3To ongTa, MachsTa, BellueHKW,
rpy3au, rpubHoe accopTy U faxke peakui LLapckuin rpmo!
OHM BbipalleHbl U cobpaHbl B KpacHoaapckom Kpae, a Tpa-
AVLUOHHbIE pycckue cnocobbl MapUHOBaHMS, KOTOpble Mbl
ucnonb3yem, NPUAYTCS MO BKYCYy CaMOMYy B3biCKaTeNlbHOMY
LLeHUTeNIo PyCccKom KyxHU. OpuruHanbHas hopma 6aHku v
anemMeHT opOpMIIEHUS - KOCbIHKA C 30/10TOM TeCbMOW — Npu-
[AlOT YNaKoBKe UHTEePeCHbI N MaHAWMUA BUA, CKa304YHOro
rpmnbouka.

CeropHs pa3spabotana yHukanbHas JIMHEMKA CAJIAT-
HOW rPYnnbl «CMESO-3PENO», B KOTOpoM NpeacTaBne-
Hbl KaK TPaAULMOHHbDIE, TaK N OPUTUHaJIbHbIe peLlenTbl Ha-
poaoB Mupa.

JIETO B KAXKOOW
bAHKE!

SUMMER IN EACH JAR!
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An assortment of Russian SPELO-ZRELO marinated
mushrooms covers all consumer favorite mushrooms:
agarics, boletus, oyster mushrooms, mushroom cuts and
even the rare royal mushroom! They are grown and har-
vested in the Krasnodar region, and the Russian tradi-
tional marinating methods that we use will please the
most demanding connoisseur of Russian cuisine. The
original shape of the jars and its design element — a scarf
with gold braid — give the package an interesting and al-
luring image of fabulous mushrooms.

Today we developed a unique line of the SPELO-
ZRELO salad group that presents both traditional and
original recipes of the people of the world.

OUR BRANDS

HALUWU BPEHbI
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«AAVIMOH/» U OBLLECTBO

DIAMOND AND SOCIETY
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OAMMOHO

TPYMMNA KOMMNAHUI

OJAVMOHAI
n OobLwecTBO

DIAMOND
and Society

f aGConOTHO yBepeH, ecnv 6usHec HanpaB/eH Ha yCcTon-
4MBOe U JONroCpoyHOe pasBuUTMe, Ha yBenuyeHue UHBe-
CTULMOHHOM NpPUBIIeKaTeNbHOCTU U yiy4lleHne penytauuv
KOMMaHUN, Ha B3aMMOBbIrO4HOE NapTHEPCTBO C BNACTbiO U
0o6LLLEecTBOM, TO coLManbHas OTBETCTBEHHOCTb — 00sA3aTeNnb-
HbI aTPUGYT cOBpeMeHHOoro 6usHeca.

Mo paHHbIM onpoca BLUWOM pna poccusiH rnaBHbl-
MU KPUTEPUSIMU COLMANIbHOW OTBETCTBEHHOCTU SIBNSIIOTCS
CBOeBpeMeHHas Bbinsata 3apaboTHOM NnaTthbl, BbIMYCK Ka-
YeCTBEHHON MPOAYKLUM U BbIMONHEeHMEe AeNoBbiX 06s3a-
TenbCTB Nepea KNUeHTamMm n naptHepamu. U cerogHs g mory
CKa3aTb COBEpPLUEHHO TOYHO, YTO Halla KOMMaHUSl NMONMHO-
CTblO COOTBETCTBYET OXXMAAHMAM o6LLecTBa.

CouuanbHyl0 OTBETCTBEHHOCTb Hallen KOMMaHUM Mbl
copmMynupoBanu faBHO U KOHKPETHO: obGecrneyeHne poc-
CUNCKUX TPaXK[aH Ka4yeCcTBEHHbIMU NMPoAyKTaMu NUTaHUS.
A Hawa o6 ecTBeHHas MUCCUSI — BCECTOPOHHSAS NoaaepIKka
COLNANbHO OPUEHTUPOBAHHbIX MPOEKTOB, OOLLEeCcTBEeHHO-
KYNbTYPHbIX U CNOPTUBHbIX MEPONPUATUN, aKTUBHasa bna-
rotsopuTtenbHas AesiTeNlbHOCTb, HanpaBfieHHas Ha To, YTo-
Obl OKa3aTb CBOUM NpUMepPoM, YTo BusHec B Poccum moxker
ObITb 6e3ynpeyHbIM.

b3HEC B POCCKI
MOMET bblTb
bE3YTTPEYHbBIM.,

I am absolutely sure that if business is aimed at sus-
tainable and long-term development on the increase of
investment attractiveness and on improving the reputa-
tion of the company, on a mutually beneficial partnership
with the government and society, then social responsi-
bility is a mandatory attribute of modern business.

According to the opinion poll of the Russian All Public
Opinion Research Center, the main criteria of social re-
sponsibility for Russians is the timely payment of wages,
the production of quality products and the fulfillment of
business obligations to customers and partners. Today |
can say for sure that our company fully meets the expec-
tations of society.

We specifically formulated the social responsibility of
our company a long time ago: providing Russian citizens
with high-quality food. Our social mission is the com-
prehensive support of socially oriented projects, socio-
cultural and sports activities, and active charity that aims
to prove by our example that business in Russia can be
flawless.

BUSINESS IN RUSSIA
CAN BE FLAWLESS.

3ayp banazoe
lNMpe3udenm Xonouwaa «/jatimoHo»

Zaur Balagov
President of Diamond Holding
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DIAMOND and
Society

fl ropA, YTO MMEHHO Hally KOMMaHMWIo NpUriacunn ctatb
napTHEpPOM LLepeMOHUMN HarpaxaeHus OTKPbITOro MeXay-
HapopHoro KoHKypca «Bo 6naro OTeyectBa», rge BbICOKMMU
Harpagamu HauvioHanbHoro ¢oHpa 6611V OTMeYeHbl rocy-
[apCTBeHHble U OGLLECTBEHHbIEe AesTeny, y4ueHble, busHec-
MeHbI, AesTEeNbHOCTb KOTOPbIX IBMII€TCS 0C060 3HaYMMON B
YKU3HU rocyfapcTBa u obuiectBa. Cpeaun nobeautenen Hbl-
HelwHero roga — akagemMmuk PAH, coBeTHuK Mpe3vgeHTta PO
Ceprewn a3beB, rybepHaTop YnbsiHoBckoM obnactu Ceprei
Mopo3oB, npepcepatens npasutenbcTBa Akytuu lanuvHa
JaHuynkoBa, Bpay-Kapguonoror, npodeccop m3 CaHKT-
MNetepbypra Omutpuin EropoB, nartpuapluvim apxupuakoH
AHgpen Masyp, coBeTHUK cekpeTapuaTta EBpA33C Cepren
Tkauyk.

I am proud that our company was invited to become a
partner of the For the Good of the Motherland Open In-
ternational Competition award ceremony, where states-
men, public figures, scientists and businessmen whose
activity is particularly important in the life of the state
and society were awarded high prizes of the National
Foundation. Among this years" winners are an academi-
cian, adviser to the President of the Russian Federation
Sergei-Glazyev, Ulyanovsk Governor Sergei Morozoy;
chairman of the government of Yakutia Galina Dan-
chikova, a cardiologist-physician, professor from St. Pe-
tersburg Dmitry Yegorov, Patriarchal Archdeacon Andrei
Mazur, EurAsEC secretariat adviser Sergey Tkachuk.
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MeueHaTCcTBO U 6naroTBOpUTENbHOCTb — AaBHSAS Tpa-
AMLMA Hawen KomnaHum «JlanmoHp». Mbl ¢ ocoObiv
YAOBONIbCTBMEM COTPyAHMWYaeM C «Pycckum Oanetom»,
¢ Gneckom BOMNOLLAIOWMNM AOCTUXEHUS OTeYeCTBEHHOW
xopeorpadun, akTUBHO NoaAep>KUBaeM MoJofble TanaH-
Tbl B paMKax MeXAYHapoAHOro KOHKypca UCnonHuTenen
pycckoro pomaHca «PomaHcnapa» .

«Mbl UCKpeHHe npu3HaTenbHbl «Pycckomy Ganerty» -
HacTosILLLEeMY SIBIEHUIO OTEYECTBEHHOW KYNbTypbl - U €ro
HensMeHHoOMy pykosoauTtenio Bayecnasy loppaeeBy 3a
NpPOCBeTUTENbCKYIO MUccnio B Poccnn i BKnap, KOTopbin
OHW BHOCSIT B NMpornaraHpy pycckoro UCKYcCTBa Mo BCEMY
MMpY, COXpaHAsa Bennkue TpaauLumum u AyXoBHOCTb Haluen
KJ1acCMYeCcKOou LWKOJbI, B3paluBas u npoasuras monogbie
papoBaHua.» 3ayp banazos, lpe3udenm Xondunza «[faii-
MOHO»

Philanthropy and charity has-a long tradition in the
Diamond Company. We are particularly pleased to work
with the Russian Ballet, which brilliantly embodies the
achievements of national choreography and actively
supports young talents in the international competition
of Russian romance Romansiada.

«We are sincerely grateful to Russian Ballet — a real
phenomenon of national culture — and its permanent
leader Vyacheslav_Gordeev for the educational mission
in Russia and the contribution they make to the promo-
tion of Russian art throughout the world, preserving the
great traditions-and spirituality of our classical schools
and cultivating and promoting young talents.» Zaur Bala-
gov, President of Diamond Holding
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«PomaHcnapga» — npasgHUK IpKOro MOJIOf0ro UCKYC-
CTBa, rae B OAHOM 3arne Mbl C BOCTOProM BCTPEYaeM U acoB
OrMepHOM CLEeHbl, U HAYNHAIOLWUX MOMOAbIX TaNaHTAMBbIX
pe6sAT, AN KOTOPbIX C PyCCKOro poMaHca HaYMHaeTcs nyTb
Ha GonbLUyIO CLiEHY.

Ayx «PomaHcnagbi» HaMm 0c06eHHO GnM30K Kak yHU-
KanbHbIN XXaHP, COYETAIOLLNN AYLIEBHOCTb HAPOAHOW NEeCHN
M COBEpLUEHCTBO KJlaccM4yeckoro Bokana. Ml Mbl ¢ ya0BOMNb-
CTBUEM NoAAEPXUBAEM pycckue HaLuMoHalbHbIe TPAAULIMMN.

Romansiada is a holiday of bright young art, where
in the same room we meet with enthusiasm both opera
aces and talented young beginners, for whom the path to
the big stage begins with the Russian romance.

The spirit of Romansiada is particularly close to us as
a unique genre that combines soulful folk songs and clas-
sical vocal perfection. We are happy to support Russian
national tradition.

MELIEHATCTBO U
BJIATOTBOPUTEJIbHOCTD —
OABHAA TPAANLINA HALLEW
KOMITAHWI.

PHILANTHROPY AND CHAR-
ITY HAS A LONG TRADITION IN
THE DIAMOND COMPANY.

U1
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DIAMOND
and Celebrities

KoHe4HO, o4eHb Ba)kHO 3HaTb MHEHME O HalINX NPoAyK-
Tax aBTOPUTETHbIX NUL, OOLLEeCTBEHHbIX AesTenen, 3Bes3p,
3CTpagbl, KNHO U TeneBNAEHUS, YbU OLLEHKU U peKOMeH-
Jauun 4acTo OKa3sblBalOT CyLLEeCTBEHHOE BIMsIHWE Ha psi-
[OBOro NoTpebutens 1 Bbi3blBalOT pe30HAHC B obLecTBe.
Mo3ToMy Tak 4YacTo Ha HalMX KOPMOPaTUBHbIX Beyepax un
Aerycraumsix Bbl Mo)eTe yBuAaeTb cenebputin. MpoayKTbl
oT «JlanMOHA» NMonpo6OoBaNN U BbICOKO OLLEHUNM obLue-
CTBEHHble N rocypapcTBeHHble gesatenu B.KmnpuHoBcknn,
MN.N.bopoauH, A.N'ypkoB, apsokat [.Pe3HMK, nucatenu
A.BbikoB U B.BuwuHeBckni, 3HameHUTasi ornepHasi AuBa
Jl.KazapHoBckasi, Coco MNasnuawsunu, Bnagnmunp NaHuney,
n Bnagumunp MouceeHko — nonynsipHbiv ay3T «Kponuku»,
Hartawa Koponesa n mHorue gpyrue.

Of course, it is very important for us to know. the
opinion of our products from reputable individuals, pub-
lic figures, pop, film and television stars, whose ratings
and recommendations often have a significant impact on
the average consumer and cause resonance in society.
Therefore, you can so often see celebrities at our corpo-
rate parties and tastings. Products from Diamond were
tried and appreciated by public figures and statesmen
such as Zhirinovsky, Pavel Borodin, D. Gudkov, lawyer G.
Reznik, writers D. Bykov and V. Vishnevsky, the famous
opera diva L. Kazarnovskaya, Soso Pavliashvili, Vladimir
Danilets and Vladimir Moiseenko — popular Rabbits duo,
Natasha Koroleva and many others:
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TPYMMA KOMMAHUW

YBAXXATb OTEYECTBEHHOI'O NOKYMNATENA
N ErO BbibOP

«OpHa N3 aKkTyanbHeNLWnX TeM POCCUNCKON SKOHOMU-
KV - NPOAOBONbCTBEHHAs 6e3onacHOCTb cTpaHbl. KTo TyT
[OJKEH «urpatb NEepBYylO CKPUMKY» — FOCYAapCcTBO UNU
6usHec? Kaknm o6pa3om gonxHa pellaTbCcs CTOMb ocTpas
npo6nema? OTBeT Ha 3TU U Apyrue He MeHee 31060aHeB-
Hble BOMPOCbl 3HaeT MpPe3suAeHT XonguHra «JanMoHp»
3ayp banaros.

B wnHTepBblo XypHany oH 3aaBun: «CounanbHylo OT-
BETCTBEHHOCTb Hallen KOoMMaHuu Mbl chbopmMynupoBanu
AABHO N KOHKPETHO: obecrneyeHrne pOCCUMCKUX rpaxkaaH
KayecTBeHHbIMU MpoayKTamu nutaHus. Mpu 3Tom rocy-
[ApPCTBO [O/MKHO >XECTKO KOHTPONMpoOBaTb cUTyaLuio,
BbICTyNMaTb rapaHTOM COONOAEeHUs caHUTapHbIX HOPM U
npasun». Takad NMpuHUUAWaNbHas MO3ULUSA KOMMaHWUMU
«JlanMoHA» 3acny>XuBaeT yBaXeHUs U BcsiHecKow nop-
AEepPXKN.»

A.B. LUAPOB
2/1a8HbIl pedakmop xypHana «Poccutickas @edepayusA ce2o00HA»

MO YECTU N MNOYECTUA

«Hawe OTevyecTBO GoraTo He3aypsaAHbIMU, TaNaHTIN-
BbIMU NOAbMU, HaCTOSLWMMUY Nugepamu. OHU He paboTta-
IOT Hanokas, NPoCTO CTPEMSATCS XOPOLUO 1 f06POCOBECTHO
Aenatb cBoe geno. U ctpaHa gonXHa 3HaTb CBOUX repo-
eB. OnpepeneHue GyaylnX naypeartos, Ny4vlvMx U3 nyy-
WKMX, nepBocTeneHHas 3agadya HaumoHanbHoro coHAa
«Bo 6naro OTeyectBa». MOHA, COTpPyAHUYAET C rocyaap-
CTBEHHbIMU CTPYKTypaMu, PEruoHajsbHbIMU BRacCTIMU,
o6LiecTBEHHbIMU OpraHu3auvMaMu, GusHec-koprnopauu-
SIMU, KOTOpble MOMOraloT B MOUCKe NUAEPOB 3KOHOMUKY,
NONUTUKM, KYNbTypbl, crnopTta. Ansa y4yactus B OTKpbITOM
MeXAyHapooHOM KOHKypce «Bo 6naro OTeyecTBa» Bbl-
ABUraloTCcs caMble JOCTOMHbIE NMoAu, NpeanpusaTus, hup-
Mbl. DOHA AOCTOMHO OL,eHMBAET 3ac/lyry aypearos.

OuepepHas TOPXKECTBEHHAs LLlepeMOHUS HarpaxaeHus
coctosanacob B Npe3supeHT-oTene. Mbl YecTBOBanu BUAHbIX
NONUTUKOB, YY€HbIX, GBU3HeCMeHOB. BpyyeHre opAeHOB u
mepanen HaumoHanbHoro ¢oHAa NPOLUNO HA CAMOM Bbi-
COKOM ypoBHe. U B 3ToM Gbina Hemanas gons 3aciyrv Ha-
LWero CroHcopa — rpynmnbl KOMMNAHUNA «JaniMoHAY.

H.M. TAPACEHKO
2eHepasbHblii dupeKkmop
HayuoHanvHoz20 hoHOa «Bo 651azo Omeyecmea»

RESPECT THE DOMESTIC BUYER AND HIS
CHOICE

«One of the most pressing Russian economy top-
ics is country food security. Who should «play the first
violin»— state or business? How should such an urgent
problem be resolved? Zaur Balagov, the President of
Diamond holding knows the answer to these and other
equally pressing issues. In his interview to the magazine
he said: «We have specifically formulated the social re-
sponsibility of our company a long time ago: providing
Russian citizens with-high-quality food. And the govern-
ment should strictly control the situation, act as a guar-
antor of compliance with sanitary norms and rules.» This
principled position of Diamond deserves respect and full
support.»

A.V. SHAROV
chief editor of Russia Today

LAURELS ARE GIVEN BY HONOR

«Our Motherland is rich with extraordinary, talent-
ed people and true leaders. They do not work for show;
they just strive to do their jobs well and conscientiously.
Also the country must know its heroes. Identifying fu-
ture winners, the best of the best is the primary task of
the National Foundation For the Good of the Motherland.
The Foundation collaborates with government agencies,
regional authorities, civil society organizations and busi-
ness corporations, which help in finding the leaders of
economy, politics, culture and sport. The most deserving
people, firms and companies are nominated to partici-
pate in the Open International Competition For the Good
of the Motherland. The fund adequately assesses the
laureate merits. Another solemn ceremony was held at
the President Hotel. We honored prominent politicians,
academics and businessmen. The presentation of awards
and medals of the National Fund was held at the high-
est level. And this' was no small share of the credit of our
sponsor — the Diamond group of companies.»

N.P. TARASENKO
CEO of the National Foundation For the Good of the Motherland
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XOPOLUO, YTO Mbl BMECTE

«XopoLlo, YTO B CTpaHe BO3POXAAIOTCA CllaBHble Tpa-
AVLUM NPOU3BOACTBA KOHKYPEHTOCNOCOGHOW npoayK-
uuu. UMeHHO Ha 3TO Mbl MOXXEM PaccYUTbIBaTb, Aymas
o Oyayuiem rocynapcrBa, 0 BOCCTAHOB/IEHUWN €ro BbICO-
KOro aBTOpPUTETA B MMUpPE, HECKONbKO YTEPSIHHOrO B rofbl
GesgymMHOro pepopMupoBaHUs Halle NPOMbILUNIEHHO-
cTu. MNpuUaTHO COTpyAHUYATb C NMpou3BOAUTENIMU, Aep-
XKaLMMK BbICOKYIO MapKy, KOTOpbleé aKTUBHO COLENCTBY-
IOT TBOPYECKUM KOMNNEeKTUBaM B NponaraHAae BbICOKOro
OTEeYeCTBEHHOro UCKYCCTBA.

OueHb HafeloCb Ha TO, YTO TBOPYECKUE U AEeNOBble CBA3U
C rpynnov KoMnaHui «JaniMoHA» MOMOryT HallemMy Kon-
NEeKTUBY eLle ycrneluHee AOHOCUTb A0 LUMPOKUX Macc 3ame-
YyaTenbHble 06pa3Lbl OTeYeCTBEHHOW Xopeorpahun.»

B.H.TOPAEEB

XyooxxecmeeHHbIli pykosooumens BYK MO «Teamp 6anema
«Pycckuti 6anem», HapooHelli apmucm CCCP, npogeccop

BMECTE TEMJIEE...

«BmecTe Tennee... 3aMmeyvaTenbHble CI0OBa. fl Xo4uy nog-
HATb 3TOT ManeHbkuin 6okan Valenki, Ho ¢ 6onblwKM cepp-
LieM, YToObl BbINUTb 3a Bally 6onbLuylo ceMbto. YToObI BamM
BMecTe ObIno Ternnee n HagexHee. N Kakas Obl HM Obina
noropa Ha ynuue, Bce paBHO, B BalLNX cepaLLaxX U B BalLUX
AoMax NycTb Bcerga GyAeT COKOMCTBUE, AETCKUNA CMeX U
ponroneTvie CTapukoB...»

Coco MABJINALLUBUTN

XOEM «JANMOHI» HA YKPAVHE

«Mbl >Xenaem npoLBeTaHus rpynne KomnaHum «Jan-
MoOHA». Hapeemcsi, YyTo BaliM 3amMeyaTesibHble HAMUTKU
oYeHb CKOpO GyayT npeacTaBieHbl He TONbKO B Poccun, HO U
B YKpaunHe. N xoTM noxkenartb, 4TOoObl y KaXKA0ro U3 Hac Ha
cTonax Kaxkabi AeHb OblN, KaK MUHUMYM, BCE HanMUTOYKU
oT «[lanMOHA» N 3aKyCOK K HUM He CYeCTb, YTO 3axoyellb —
BCe TaM ecTb!»

Bnaoumup JAHUJIEL u Bnaoumup MOUCEEHKO,
oyam «Kponuku»

IT'S GOOD WE'RE TOGETHER

«lIt's good that the glorious tradition of competitive
products production has been reviving in-the country.
That is what we can expect, thinking about the future
of the state, about the restoration of its authority in the
world, lost in a few years of thoughtless reforming of our
industry. It's a pleasure to collaborate with manufactur-
ers who keep-a high mark, who actively help creative
teams in-the promotion of high domestic art. | really hope
that the creative and business relationships with the Dia-
mond group of companies will help our team to commu-
nicate remarkable examples of domestic choreography
to the masses more successfully.»

V.N. GORDEEV
Artistic Director GBUK MO Ballet Theatre Russian Ballet, People’s
Artist of the USSR, Professor

ITIS WARMER TOGETHER...

«lt is warmer together... Wonderful words. | want
to raise this little, yet hearty Valenki glass, to drink for
your big family. For warmth and safety when you are to-
gether. And whatever the weather is outside, it is still the
calm, the laughter of children and elderly longevity will
be in your hearts and in your homes...»

Soso PAVLIASHVILI

WELCOME DIAMOND TO UKRAINE

«We wish prosperity to the Diamond group of com-
panies. We hope that your great drinks will be presented
not only in Russia but also in Ukraine very soon. And we
wish that each of us all have Diamond drinks on the table
every day and endless snacks for them, you will find what
you want!»

Viadimir DANILETS and Viadimir MOISEENKO
“Rabbits” duo

CBEPKAW, «JAUMOHO»!

«B npoayKumMn KoMnaHun «JanMoHL4» BCé 3ameyaTerib-
HO — W BKYC, U Ka4eCTBO, U AN3aWiH... Ho ecTb BaXKHbI Hef0-
CTaToK: TOT, KTO pa3 MonpobyeT KPUCTanbHO YUCTYIO BOOKY
«BaneHKu», Unm nuckpsiieecs WammnaHckoe «3o0T1o dOpaH-
LUN», UNN KOHCEPBUpPOBaHHble (pPYKTbl U OBOLLU, CIIOBHO
TOMNbKO YTO CHATbIE C AiepeBa U C rpaaKu, He cMoXeT Gonee
OT HUX OTKa3aTbcs!

A ecnu cepbe3HO — HaKOHeL-TO MosiBUNacb NPoAyKUus,
B KOTOPOW BCé Ha CAaMOM BbICLLEM YPOBHe, U, NpeXae Bcero,
WUCTUHHDbIV TaflaHT Npou3BoguTeNen, Co3gaBLUMX HOBYIO 00—
CTOVHYIO0 MapKy, yoeautenbHO OOKa3aBLUYIO U ee NMpeBoC-
XOOCTBO, M ee HafeXXHoCTb. CBepkan, «JannmoHa»!

lanuxa [NPEOBPAXXEHCKAA
3acnyxeHHbll 0esmensb uckyccme Poccuu

Bbl MPOCTO MOJOALUbI!

«Bcerpa nokasatenb — Kak Jlogn ymeloT OTAbIXaTb, TakK
Yy HUX U pabota cnopuTtcs. MoBepbTe, Bbl — ny4ywume! Mpocto
monoaubl! Bpaso!»

Hamawa KOPOJIEBA

MEPEXOXXY K LLBETAM

«HactynneHns Tenna s Bcerga Xpay C HeTeprneHuem —
HaKOHEeL,-TO CMOry OTNpPaBUTbCA Ha CBOM JaYHbIA y4acToOK
B [iIMUTpoBCcKOoM panoHe MoamockoBbs. Mo GonbLuen yacTy,
KOHEeYHOo, BbIpalLMBalo TaM LiBETbI, HO He OTKa3blBalo cebe
1 B YA,0BOJIbCTBUM BbICAANTb HECKOJIbKO rPSiOK C OBOLLLAMM.
lNMoTom BMecTe c cyrnpyrom ypoxav NoMuaopoB 1 OrypyYMKoB
C dHTY3Ma3MOM KOHcepBupyeM. He KaXxabivi pa3, KOHeYHO,
yAaeTcs nony4ymTb TO, YTO XOTenocb 6bl. TeM NpusiTHee GbINo
MO3HAKOMUTbCSI C UCTUHHO AOMALUHWM MPUroTOBJ/IEHVEM
coneHnn n BapeHun «Cneno-3peno». Tenepb 3Ta NpoayK-
LUs — HernpeMeHHbI rocTb Hallero cememHoro o6epgeHHo-
ro ctona. BkycHo, yao6Ho 1 6bicTpo! [lake 3aayMbIBatoCh: a
CTOUT NI TPATUTb AparoLeHHoe BpeMs Ha XJIoMoTbl MO Bbl-
paLlmMBaHMIO COBCTBEHHOrO ypoXKasi — BefAb CKONbKO X/10MOT
M HepBOB. [la U BHUMAHUS K LiBeTaM NpubaBuTcs...»

UpuHa XYPUHA
HapooHasa apmucmka Poccuu, conucmka bonewozo meampa P®.

SHINE BRIGHTER, DIAMOND!

«In Diamond production everything is wonderful —
taste, quality and design... But there is a major drawback:
the one who once tested crystal clear Valenki vodka or
sparkling French Gold champagne, or canned fruits and
vegetables,; as if they had just been taken from a tree or
from a patch, no longer will be able to abandon them!
But seriously — there is finally a product in which every-
thing is at the highest level, and above all, the true talent
of the producers who created a new decent brand, and
conclusively proved its superiority and reliability. Shine
brighter, Diamond!»

Galina PREOBRAZHENSKAYA
Honored Artist of Russia

YOU ARE GREAT!

«It's like an indicator — people are able to relax rela-
tively to the efficiency of their work result. Believe me,
you are the best! Just great! Bravo!»

Natasha KOROLEVA

LET'S PROCEED TO FLOWERS

«l always look forward to the onset of warmth when'i
will finally be able to go to my suburban area in the Dmi-
trov neighborhood of the Moscow region. For the most
part, of course, | grow flowers there, but | do not deny
myself the pleasure to land several beds of vegetables.
Then, together with my spouse we can grow crops to-
matoes and cucumbers with enthusiasm. Not every time,
of course, it is possible to'get what | would like to. And it
was especially nice to meet you with the truly homemade
pickles and preserves of SPELO-ZRELO. Now these prod-
ucts are-an-indispensable guest of our family dinner ta-
ble. Tasty, convinient and fast! | even wonder: is it worth
spending valuable time on the chore of growing our own
crops — so much trouble and nerves. Well, | can also pay
more attention to flowers..»

Irina JURINA
People’s Artist of Russia, soloist of the Bolshoi Theatre of Russia
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fl noHumato, 4yto 6e3 molHon PR-nogpepikku, 6e3 Bno-
)XXEHUN B NMpoABUXEHWe caenatb Hawu 6peHabl y3HaBae-
MbIMU HEBO3MOXXHO. IMeHHO nMo3ToMy Bbl yBMAENUN Hac Ha
YemMmnuoHate mupa no ¢pyréony 2013. Ho 1 He ToNbKO Tam.
®deepnyHoe nasepHoe WOy, KOTOpoe Mbl MOKa3anM Ha
OCTaHKMHCKOW TeneballuHe — CaMOM BbICOKOM COOPY>KeHUU
EBponbl - B 4eCTb roAo0BLUUHbI Hawero 6peHaa «VALENKI»,
npeteHayetr nonactb B KHury pekoppoB lmHHeca! Ha-
CnapnTbCa 3TUM (haHTaCTUYECKUM 3penuvLLLEeM YyAanocb He
TOJNbKO 3pUTeNnsM, nonasBWMM Ha Haw npasgHuk «VALENKI
3a)xuratoT 3Be3abi!», HO N OrPOMHOMY KOJNIMYECTBY NIOAEN,
NpOCTO NPOrynNBaloLLNXCS B 3TOT AeHb o Mockse.

Kaxpbi peHb cneumanucTbl Hallero penapTtaMmeHTa
MapKkeTUHra paspabaTrbiBaloT yHUKanbHble MpPOrpamMmsbl,
Gnaropapsi KOTOPbIM MWIJIMOHBbI Niofger HauyuHalT Y3-
HaBaTb U NO6UTbL Hawm G6peHAbl. JocTnub 100% y3HaBa-
eMoCTU, YBeNnn4nTb NnpepcTaBleHHOCTb 6peHAoB Ha non-
Kax Mara3vHOB MO BCeW CTpaHe, BbICTPOUTb Ge3ynpeyHbin
MMUAX, MTHULUMPOBATb NepBble MOKYNKM U obGs3aTenbHO
npeBpaTUTb KaXAbl Hawl 6peHA B love-mMapky - 3apauu,
KOTOpble eXe4yacHO TPeOyloT HecTaHAAPTHbIX peLueHuN.
Ana fOCTMKEeHMs 3TOro Mbl UCMONb3yeM BCe€ BO3MOXXHbie
KaHanbl KOMMYHUKaLWNA.

MbI opraHusyem KpyrnHbie event-meponpusaTus u knyo6-
Hble BeYEPUHKMU MO BCeWN cTpaHe, MOCTOSIHHO y4acTByeM B
BbicTaBkax «[MPOA3KCMO», «WorldFood», akTnBHo npo-
ABUraeM Haluy 6peHAabl B MHTEpHeTe, CoLL.ceTsaX U 6noroc-
depe, B3aMMopencTByeM C NPeCccon U pasmMellaem pekna-
My Ha TefieBUAeHUN.

| understand that without strong PR-support, without
investments in promotion it is impossible to make our brand
recognizable. That's why you saw us at the Football World
Cup in-2013. But not only there. The enchanting laser show
that we showed at the Ostankino TV - Tower — the highest
building of Europe — in honor of the anniversary of our VA-
LENKI brand claims to get into the Guinness World Records!
Not only viewers who got on our holiday VALENKI lit Stars!,
but also a huge number of people who were just strolling
that day in Moscow managed to enjoy this fantastic spectacle.

Every day our marketing department specialists develop
unique programs. Due to those programs, millions of people
are beginning to recognize and love our brands. To achieve
100% awareness, to increase the representation of brands
on the shelves of stores across the country, to build a fault-
less-image, to initiate the first purchase and be sure to turn
our brand into your love-brand — these tasks require unusu-
al solutions hourly. To achieve this, we use all possible chan-
nels of communication.

We organize large events and club parties across the
country, regularly participate in the exhibitions PRODEXPO,
WorldFood; actively promote our brands on the Internet, the
blogosphere and social networks, interact with the press and
place advertising on television.

PEKJIAMHAA AKTUBHOCTb, KOTOPAA AENAET HAC Y3HABAEMbIMU
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POS-PRODUCTS AND PROMOTIONAL MERCHENDISE
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npoayKuuns
POS-materials

and promotional
products

Ana kaxporo OpeHpga KommnaHuu pa3pabaTbiBaeTcs
cBOSsi NMHenka POS-maTepnanoB n CyBeHUPHOW NpoayK-
uun, KoTopasi MO3BOJNSIET MpuUBNeKaTb [OMNOMHUTENbHOE
BHMMaHMe K NpoAyKTaM Ha NnoJsike 1 CTUMynupyet notpe-
GuTens K NOKynke MMEeHHO HalleWn NPoAYKUUN: TYT U Luen-
¢ ToKepbl, N NNaKaTbl, U GUPMEHHbIE CTOMKU, U MHOXXECTBO
BMAOB pekfamMHoun nonurpadpuu.

For each brand the company develops its own line of
POS-materials and souvenirs that could attract additional
attention to the products on the shelf and to encourage
consumers to purchase our products: these are shelf talk-
ers, posters, branded racks and a variety of promotional
printing.

OAVMMOHO

rPYMNMNA KOMMNAHUM
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TV COMMERCIAL & PROMOTIONAL VIDEO

PeknamHble ponnku

TV commercial
& Promotional
\Vile [<Ye)

«HoBble npuknoYeHNs MHocTpaHues B Poccum» — nop,
TakKuM CMMBOJNIMYHbIM no3yHrom B 2014 roay crapToBan
Hal KpeaTUBHbIN NpoekT Aans 6peHaa VALENKI - mbl cHs-
NN BecenbiA PONNK, KOSOPUTHO U C NUPOHUEN OTparkato-
LWMA PYCCKYIO CAMOGBITHOCTb, OObIrPaHHYIO B COBpEeMeH-
HOM KOHLenTe.

B rnaBHbIX pongx - Haw 3HaAMEHWUTbIA COOTeYeCTBEH-
HUK, repon pycckoro cgonbkiopa, HapoaHbIn apTUcT Poc-
cum Anekcen bynpakoB, KOTOpoMy yaanocb MakCMManbHO
TOYHO MepepaTh WIMPOTY AYLUN PYCCKOro 4YenoBeka, bec-
WwabalwHOCTb, CAMONPOHUIO M MOKasHylo yaanb, n UHyca
Aasypa (Inusa Dawuda), ypoxxeHew, FaHbl — BCEMUPHO U3~
BECTHbI HEeMeLKUI My3blKaHT, NeBeL, aBTop nonynsp-
HbIX XxnToB «Rumours (Digi Digi)», «Rub-A-Dub Girl»,
CbIrPaBLUNI POJib 3ae3)Xero MHocTpaHua. OH He NoHacbIL-
Ke 3HaKOM C PYCCKMM FOCTEMPUMMCTBOM, HO HEKOTOpble
MOMEHTbI 0GbIYHOW XXM3HWU POCCMIACKOro Hapoaa B ryouHKe
AJ1 HEero cTann HacTosILL MM CIOPrIPU30M.

NpenHylo KOHLENUUIO ponuka BOMIOTUN pPeXuccép-
nocraHoBWuK CyntaH XaXupoko, Gonblue WU3BECTHbIN
wmpokon nyonuke nop umeHem CyntaH-YparaH, nony-
NSpHbIN NeBew N My3bIKaHT. Ans ¢unbma 6b11 cneunanb-
HO HanucaH 3aXuraTenbHbIA My3blKanbHbIN CayHATPEK.

Bnaropaps uckpomeTHOMy cBoeoGpa3HOMy lOMoOpY,
NMOHATHOMY M GNN3KOMY KaXXA0MY PyCCKOMY YenoBeKY, HO
NpuBoOAsLLEMY B CTYNop noboro 3ae3ero MHOCTpPaHLaA, u
NerkoMy OTHOLLEHUIO K XXKU3HU, MPOeKT obeltaeT 6biTb UH-
TepecHbIM U HanoJIHEHHbIM NO-HaCTosILL,EeMY NO3UTUBHOWN
3Hepruemn.

«The New Adventures of Foreigners in Russia» was the
symbolic slogan for the start of our creative campaign for
the VALENKI brand in 2014 — we took a hilarious video.
This video colorfully and ironically reflects the Russian
identity, beat in the modern concept.

The main cast member is our famous compatriot, the
hero of Russian folklore, the People’s Artist of Russia
Alexei Buldakov, who managed to most accurately convey
the breadth of the Russian soul, his recklessness, self-iro-
ny and ostentatious bravado and Inusa Dawuda, a Ghana
national — the world famous German musician, singer,
author of the popular hits, Rumours (Digi Digi), Rub-A-
Dub Girl, who played the role of a visiting foreigner. He is
no stranger to Russian hospitality, but some moments of
everyday life of the Russian people in the outback were a
real surprise for him.

Director Sultan Hazhiroko, better known to the public
under the name of a popular singer and musician, Sultan-
Hurricane embodied the video- ideological concept. The
incendiary musical soundtrack was specifically written for
the film.

Due to the peculiar effervescent humor, clear and close
to every Russian man, yet leads to a screeching halt to any
foreigner, and the easy attitude to life, the project prom-
ises to be interesting and full of really positive energy.

OAMMOHO

TPYMNA KOMMAHUM
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INTERNET PROMOTION
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NHTepHeT-
npoaBuKeHune

Internet promotion

Ponb nHTepHeT—MapkeTuHra B pekname u PR—npo-
ABVKEHNU CTPEMUTENIbHO pacTeT, MOPoN onepexas Knac-
cMYyeckme WHCTPYMEeHTbl MapkeTuHra. XonauHr «Jan-
MOHpA» B3571 HA BOOpPYXXeHWe 3Ty TeHAEeHLUM1Io, BHeApUB B
CBOIO MapKeTUMHroBYyIO CTpaTeruio HoBeWnline TeXHONOo-
rmn, GopmMnpys MMMUAXK KOMMaHMN U aKTUBHO NpoABuras
GpeHAbl B CETU UHTEPHET.

Ang kaxxaoro 6peHpa Mbl paspaboTanu nepcoHanbHbie
SipKNe N CoYHble NHTepHeT—MopTanbl, ayAUNTOPUS KOTO-
pbIX NOCTOSIHHO pacTeT.

Cant www.gc-diamond.com perynspHo mnoceLa-
10T [EeCATKU TbICAY YenoBeK, A KOTOopbiX Hawun PR-
cneuuvanuctbl NyGnMKyIOT NocneaHWe HOBOCTU U3 XXU3HU
KOMMnaHun, poTo- 1 BUAEOOTHETbI C MEPONPUATUN, aKTy-
anbHylo MHOpPMaLUIO O Hallen NPoAYKUUM 1 GpeHAaax.
Ocoboe BHMMaHMe Ha HaWMX UHTEpPHeT-pecypcax Mbl
yaensiemMm couunanbHO-3Ha4MMbIM MpoeKTam.

KomMmyHuKauus 6peHB0B € Nonb3oBaTeNnsiMu BbICTPO-
eHa BO BceX coumanbHbIX ceTax - Facebook, BKoHTakTe,
Twitter, Google+, Instagram u ap. n nos3BonsieT exeme-
CA4YHO BOBNIeKaTb B AMAaNoOr AecATKU TbiCiY NOAMNMNCYNKOB,
cdopmMupoBaTh NOSANbHYIO ayAUTOPUIO.

NHHOBaLMOHHbIE peKnaMHble TEXHONOrMN NO3BONSAT
BHeApPSATb B UHTEPHET—MAPOCTPAHCTBO BUAEO-peKnamy u
BUpPYCHble ponunku. Ponuku 6peHpoB «VALENKI» u «CME-
JIO-3PEJIO» 3a KOPOTKUI CPOK coGpanu orpoMHoe Konn-
4eCcTBO NPOCMOTPOB co Bcen Poccun un ctpaH CHT.

O Hawunx 6peHaax NULIYT N3BECTHble UHTEPHET—U3Aa-
HUS N NUAEepbl MHEHUI B CBOUX G6riorax. A Mbl B MogAepxX-
Ky Hawux OpeHAOB MPOBOAUM Ha U3BECTHbIX MopTanax
KOHKYPCbI U aKLiMU, B KOTOPbIX y4acTBYIOT Nojfib3oBaTenu
co Bcen Poccun.

The role of Internet Marketing in advertising and PR-
promotion is growing rapidly, sometimes ahead of classic
marketing tools. Diamond Holding has adopted this trend
by introducing the latest technology in its marketing
strategy, forming the image of the company and actively
promoting the brands on the Internet.

For each brand we have developed a personal bright
and rich online portal, in which the audience is constantly
growing.

The website www.gc-diamond.com is regularly vis-
ited by tens of thousands of people for whom our PR-
professionals publish the latest news from the company’s
life, the photo and video reports from events, and rele-
vantinformation about our products and brands. We pay
special attention to socially significant projects on our
online resources.

Brand-user communication is built in all social net-
works — Facebook, VKontakte, Twitter, Google+, Ins-
tagram, etc. and allows engaging tens of thousands of
subscribers every month in dialogue and building a loyal
audience.

Innovative advertising technologies allow imple-
menting video advertising and viral videos online. The
VALENKI and Ripe & Mellow brands videos’ for a short
time collected a lot of hits from all over Russia and the
CIS countries.

Well-known Internet-papers and opinion leaders in
their blogs write about our brands. To support our brands
we hold contests and promotions on popular portals that
involve people from all over Russia.

OAVMMOHO

TPYMNA KOMMAHUM

N
w

PEKJIAMHAA AKTUBHOCTb, KOTOPAA AENAET HAC Y3HABAEMbIMU

ADVERTIZING ACTIVITY THAT MAKES US RECOGNIZABLE



rPYMMA KOMNAHUN «GAUMOH[»
DIAMOND GROUP OF COMPANIES

74

«fl rop>Xycb TeM, YTO Mbl genaem. B kaxxgom OpeHpe
XonaunHra «JlanmMoHA» - ycTpeMieHUs u amouuum,
TanaHTbl, KpeaTUBHOCTb U Aylla KaXA0ro 4jeHa Hawen
KomaHpbl. Co3npaHue u Bepa BeayT Hac K Ycnexy.

YBaxkeHne v poBepue MapTHepoB, CTAaGUIbLHOCTD,
Gnarononyyve HalwuUX COTPYAHUKOB N HeOorpaHU4YeHHble
BO3MOXHOCTM pAJis camopeanusauun, obLLecTBeHHbIN
aBTOPUTET U, KOHEYHO, HalW Nobumblie GpeHAabl, KOTO-
pble cTpeMuUTenbHO HabupalT 060pOTbl U CTAHOBATCSA
y3HaBaeMbiMU N BOCTPeOOBaHHbIMU, I CHUTAIO FMAaBHbIM
HaLWMM AOCTUXKEHNEM CerogHs.

Ho Mbl TONbKO Ha cTapTe K Haluen Lenu ctatb abco-
NOTHbIM NuaepoM. FnaeHble Nobepbl elle Briepeaun!»

«l am proud of what we do. Each brand of Diamond
Holding includes aspirations and ambitions, talents, cre-
ativity and the soul of every member of our team. Creation
and faith lead us to success.

The respect and trust of partners, stability, prosperity
of our employees and unlimited opportunities for self-
fulfillment, social authority, and, of course, our favorite
brands that are rapidly gaining momentum and becoming
recognizable and popular, I think is our main achievement
today.

But we are only at the start towards our goal to be-
come the undisputed leader. Major victories have yet to
comel»

3ayp banazoe
lMpe3udenm XonouHaa «[jatimoHo»

Zaur Balagov
President of Diamond Holding

A TOPAKYCb TEM, UTO Mbl LEJTAEM!
I AMPROUD.OF WHAT WE DO

OAMMOHO

TPYRARA-KOMAAHUN

BCE I'PAHU YCINEXA!

N
(%)

ALL FACETS OF SUCCESS!



BCE T'PAHU YCIEXA!

ALL FACETS OF SUCCESS!

76

OAMMOHO

TPYMNNA KOMIMAHUM

RASATRA P

ICE FILTERED VODKA

30/IOTbIE
KAILUTH

3 * IEMYYKUHA

IbbPYCA

000 «TK «[lanmoHa»
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Diamond GC Ltd
Diamond Foods Ltd
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Pervyi Russkyi Product Ltd

www.gc-diamond.com
e-mail: info@gc-diamond.com
+7 (945) 783-01-90/91



